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1. INTRODUCTION  

1.1 Background 

The East Midlands Observatory (EMO) represents a network of partner organisations within 

the East Midlands with an interest and involvement in research and statistics about regional 

economic, social, environmental and spatial issues.  EMO aims to be the primary point of 

access to research and statistics on the East Midlands. 

 

The purpose of East Midlands Observatory is to enable partners to share research, 

collaborate on research projects and make findings easily available in order to facilitate the 

development of evidence based policy. 

 

A key part of the Observatory's activities during 2002 and 2003 has been the commissioning 

and implementation of a large scale comprehensive Life and Work Survey conducted across 

the East Midlands Region. 

 

In autumn 2002 Market Research UK Limited (mruk social research) was commissioned to 

design and conduct the survey. 

 

The project builds on the successful collaborative model of research developed through 

successive household surveys in the region since 1994. 

 

 

1.2 Changing Context 

Since the last Household survey was completed in 2000 by a partnership involving TECs, 

Government Office for the East Midlands (GOEM) and East Midlands Development Agency 

(emda), the institutional context within which the survey was conducted has changed 

significantly.  TECs have been replaced by a local Learning Skills Council and, Sub-regional 

Strategic Partnerships have been established covering the vast majority of the region.  In 

addition, the Regional Assembly has taken on a more developed role in monitoring the state 

of the region. 

 

These changes required a fundamental review of both survey context and sample 

construction/reporting levels with particular consideration to ensuring data collected would 

inform LLSC strategic plans and emda Regional Employment Strategy (including the 
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Framework for Regional Employment and Skills Action - FRESA).  The scope of the research 

was also broadened to reflect the need to inform the East Midlands Integrated Regional 

Strategy.  In this context it is important to note that the survey did not set out to directly 

replicate previous household surveys or surveys that may cover similar subject areas. 

 

 

1.3 Key Objectives 

The key objectives of the household survey were (in summary): 

 

 To provide comprehensive and robust data about the working age (and subsequently 

extended to third age) population of the East Midlands, to inform policy development 

and monitor regional performance on a number of related themes. 

 

 Support work in relation to strategic planning for the region. 

 

 Provide opportunities for gathering new data, boosting samples in particular localities 

and benchmarking. 

 

 Ensure core data is statistically robust at county, SSP and Local Authority District 

(LAD) levels. 

 

 

1.4 Survey Method 

Overall, the survey was designed to collect information from a robust and representative 

sample of residents including those economically active and economically inactive.  

Residents from the ages of 16-74 years were interviewed in-home and the inclusion of those 

aged from 64-74 added a new strata to previous surveys. 

 

The sample itself was selected using a systematic random probability technique to ensure 

relatively consistent levels of statistical reliability for each County, LSC, SSP and down to 

LAD level. 

 

A core sample of 14,000 interviews was achieved across the region with samples in 

Leicestershire and Derbyshire boosted by 2520 and 450 respectively. 
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More detail on the sampling, survey method including questionnaire design, respondent 

selection, re-weighting, gathering and processing data is included in the separate 

comprehensive technical report.  However, it is important to highlight that this and other 

output reports provide summary evaluation of a significant and detailed data set which in turn 

permits very detailed sub-analysis.  Caution must though be exercised in relation to low level 

sub-analysis where sample sizes may fall outside the parameters of statistical significance. 

 

The Life and Work Survey did not set out to replicate previous household surveys and, whilst 

some individual questions were framed to replicate previous surveys or other national 

surveys questionnaire structure was unique to this research project.  When aligned with the 

widened scope of the 2003 survey and change of methodology (compared to previous 

household surveys) this means direct comparisons with previous (or other) surveys are not 

always meaningful or in some cases possible. 

 

 

1.5 Theme of this Report - Business Start Up 

 

The evaluative reporting of the survey features a range of report types.  Summary reports 

have been produced that provide key findings for Learning Skills Council and Sub-regional 

Strategic Partnerships. 

 

In addition a series of 'themed' reports and short précis style reports will examine specific 

topics and evaluate the associated key findings to emerge from the survey. 

 

The focus of this particular report is on business start up activity.  It looks at existing levels of 

entrepreneurship as well as expressed or latent levels of aspiration, what might encourage 

business start up and, levels of awareness of mechanisms that are available to help people 

in this context. 

 

Readers should note that percentages quoted in the report will most often relate to a sub-set 

of the overall survey sample.  Percentage figures quoted and illustrated are rounded up or 

down to the nearest full percentage point for ease of presentation and interpretation. 
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2. INTEREST IN EXISTING BUSINESS ENTERPRISE  

2.1 Existing Business Stakeholders 

 
Based upon re weighted data and, taking account primarily of those economically active, 

some 11% of survey respondents across the East Midlands region are owners, partners or 

have a controlling interest in a business enterprise or professional practice.  Figure 1 below 

illustrates that the majority of those are the outright owner of the business concerned. 

 

Figure 1: Owner, Partner or Controlling Interest In A Business Enterprise? 

Base: Respondents in Employment (10455) 

Q ref: Q19 
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2.2 Time In Business Enterprise 

 

Of those respondents who have ownership or controlling interests in a business enterprise 

nearly half (47%) have been in this position for over 5 years and, a further 40% between 2 - 5 

years.  8% have started up within the last 12 months. 

 

It is notable that sub-analysis across the East Midlands Counties indicates start up rates 

within the last 12 months of between 7% - 10% in all except Lincolnshire and Rutland where 

the figure drops to 4%.  However, it should be noted that the base sample size 

(disaggregated by County) for such analysis is not large enough for findings to be regarded 

as robust.  The confidence interval for the aggregate findings is close to +3% and can 

therefore be considered much more meaningful. 

 
Figure 2: How Long Owner / Controlling Interest In Business? 

 
Base: Respondents with ownership/ controlling interest in business enterprise (1137) 

Q ref: Q20 
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2.3 Characteristics of Business Enterprise Owners 

Based on the survey estimate of business enterprise owners figures 3 - 6 below illustrate a 

range of key characteristics of those concerned. 

 

2.3.1 Ethnicity and Gender 

 

Only 2% appear to be from a non-white ethnic background and, of those the vast majority are 

Asian. 

 

In relation to gender nearly two thirds (62%) are male and just over one third (38%) are 

female. 

 

Figure 3: Owners/ Controlling Interest - Ethnicity 
 

Base: Respondents with ownership/ controlling interest in business enterprise (1137) 

Source: mruk 
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Figure 4: Owners/ Controlling Interest - Gender 

Base: Respondents with ownership/ controlling interest in business enterprise (1137) 

Source: mruk 

 

2.3.2  Age 

The age profile indicates that some 6% are 'young entrepreneurs' aged between 16 - 24 

years.  Whilst it is not surprising the majority are in the 35 - 59 age bracket some 7% are 

aged 60 years or over. 

 

Figure 5: Owners/ Controlling Interest - Age Range 

Base: Respondents with ownership/ controlling interest in business enterprise (1137) 

Source: mruk 
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2.3.3 Location of Home and Business 

 

Based on the Countryside Agency definition of a 'rural' area it is of interest to note that over 

half (53%) of the business enterprise owners are resident in such locations. 
 

Figure 6: Rural/ Non Rural Residential Location 

Base: Respondents with ownership/ controlling interest in business enterprise (1137) 

Source: mruk 
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In order to compare place of residence with main place of work further sub analysis shows 

that over one third (34%) of business enterprise owners describe their home (or same 

grounds as their home) as their main place of work.  A further 32% consider their main place 

of work to be ‘a variety of different places’ whereas one quarter (25%) specifically say they 

work at a single work place away from their home. 

 
Figure 7: Main Place of Work 

 
 

Base: 1137 

Source: mruk 
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2.4 Type of Business 

In examining the nature of the business enterprise owned/ controlled by the respondents 

concerned figure 8 below illustrates that by using the Standard Industrial Classification nearly 

half (44%) of the businesses are related to services.  A further 19% are manufacturing and 

construction with 5% a primary industry.  However, it should be noted that nearly one third 

could not be classified within SIC headings. 

 

Figure 8: Type of Business  

 

Base: Respondents with ownership/ controlling interest in business enterprise (1137) 

Source: mruk 
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2.5 Size of Business 

The vast majority (83%) of the businesses concerned are small employing up to 10 people.  

Less than 3% employ over 200 although some 9% are unclear about the number of 

employees within the business. 

 

Figure 9: Size of Business (Number of Employees) 

 
Base: Respondents with ownership/ controlling interest in business enterprise (1137) 

Source: mruk 
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2.6 Qualifications - NVQ Equivalence 

It is of interest to note the relationship between those who are business owners and the level 

of qualifications they have. 

 

Figure 10 provides analysis based on NVQ equivalence (given the importance of this 

measure to LSC's) and, also compares business owners to the wider sample of all those 

economically active across the region. 

 

Allowing for the difference in confidence intervals (ie business owners close to +3% and the 

wider sample closer to +1%) it is evident from findings that levels of qualifications (in relation 

to NVQ equivalence) are very close between business owners and the wider sample.  

However a more significant variation is evident in relation to those with no equivalent NVQ 

level.  Of the wider sample the survey estimates that 35% have no level of NVQ equivalent 

compared to 23% of business owners. 

 

Figure 10: NVQ Equivalence 
 

 
Base: 1609 + 1137 

Source: mruk 
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3. STARTING UP  

Section 3 of the report examines the level of aspiration to start a business enterprise and 

seeks to illustrate relationships between respondents concerned and their key characteristics 

in a similar way to those identified for existing business owners in Section 2. 

 

3.1 Aspirations 

Excluding those who already have ownership or controlling interests in a business enterprise 

14% of the total sample have at some time considered starting up their own business (the 

variations between LSC and SSP areas are illustrated in the separate regional summary 

reports). 

 

Figure 11: Considered Starting Own Business? 

Base: All Respondents (excluding those with ownership or controlling interests) - 15815 

Q ref: Q21 
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3.2 Expect to Start Up in Next 12 Months 

Of those who have considered starting up their own business some 11% expect to do so 

within the next 12 months. 

 

Figure 12: Expect to Start Up in Next 12 Months 

 
Base: Respondents who have considered starting own business (2178) 

Q ref: Q22 

 

 

3.3 Characteristics 

Using the same type of analysis as presented in Section 2 earlier, figure 13 below illustrates 

a range of key characteristics of those who have aspired at some time to start their own 

business and provides a comparison to those who expect to start up within the next 12 

months. 

 

It is important to note that analysis is based on two differing base figures.  In relation to those 

who have 'considered' starting up their own business the base figure allows for robust 

analysis (confidence interval between +2% - +3%).  However, the base figure for those 

'expecting' to start up is much smaller and findings should be regarded as more indicative 

(confidence interval just over +6%). 

 

Nevertheless it is notable that nearly 40% of those who have 'considered' starting up their 

own enterprise are aged between 16 - 34 years.  In terms of those who expect (in proportion 

to the sample size) to start up the equivalent figure is 42%. 
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Gender figures show approximately two thirds of those who have considered and, expect to 

start up their own business are male.   

 

In proportionate terms the expected conversion rate from aspiration to expectation for non-

white respondents is 10%. Initially 4% of the much higher sample who have 'considered' 

starting their own business are from a BME background. 

 

Figure 13: Key Characteristics 

 
Base: A=2178, B=233 

Source: mruk 
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3.4 Current Employment Status 

Of those who have at some point 'considered' starting up their own business figure 14 

illustrates the relationship with their current employment status.  Nearly half (47%) are at 

present in full time employment, a further 18% are in part time employment whereas 10% are 

unemployed.  One quarter are retired or in some other way economically inactive. 

 

Figure 14: Employment Status of those Considering Business Start Up 

 
Base: Respondents who have considered starting own business (2178) 

Source: mruk 
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3.5 Unemployment and Business Start Up Aspiration 

In examining those who are currently unemployed but economically active some 20% have 

'considered' starting up their own business.  In turn, nearly the same proportion (19%) of 

those unemployed respondents who have considered starting up a business enterprise 

"expect" to go on and do so within the next 12 months. 

 

Figure 15: Unemployed and Considered Business Start Up 

Base: Unemployed - Economically Active (1154) 

Source: mruk 

 

Of particular note is that (in proportionate terms) the highest apparent level of interest in 

business start up amongst respondents unemployed is by those who have been unemployed 

for the shortest periods of time.  24% of those unemployed for up to 6 months and 16% of 

those unemployed between 6 months - 1 year show interest.  This compares to figures 

declining from 10% (1 - 5 years) to 3% (for those who have never worked) for other periods 

of unemployment. 

 

Only 9% of all student respondents say they have considered starting up in business of 

whom in turn only a small minority 'expect' to do so within the next 12 months. 
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3.6 Converting Aspirations  

It has already been illustrated that the level of aspiration to start up a business enterprise is 

much higher than expectations of doing so in the near future. 

 

In order to illustrate this further figure 16 below shows the 'conversion' rate by employment 

status as a percentage of those who have at some time considered business start up. 

 

Overall (as previously shown) 11% of those expressing interest in business start up expect to 

achieve this aspiration within the next 12 months.  However, in proportionate terms the 

highest levels of conversion are amongst those in full and part time employment. 

 

Figure 16: Employment Status of those Expecting to Start Own Business in next 12 
Months 

 
Base: Respondents Expecting to Start Own Business in next 12 Months (233) 

Source: mruk 

 

Caution needs to be exercised in relation to the analysis contained in figure 16 in view of the 

small base sample.  Findings should be regarded as indicative only. 
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3.7 Qualifications 

Figure 17 illustrates relationships between those who have considered starting up in 

business and levels of qualifications (based upon NVQ equivalence). 

 

It draws comparisons with current business owners and those who expect to start up within 

the next 12 months - although once again allowances should be made for variable base 

sample sizes. 

 

Figure 17: Business Start Up - NVQ Equivalence 

 
Bases: A (2178), B (233), C (1137) 

 

The analysis shows that in each case the majority of those with aspirations, expectations and 

some form of current business interests have qualifications and that nearly half (or more) 

have qualifications equivalent to NVQ level 3 or above. 
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4. AWARENESS OF BUSINESS SUPPORT PROVISION  

Respondents who have had ownership or controlling interests in their business for up to two 

years or expect to start up a business in the next 12 months were asked in the survey about 

awareness and possible use of business support provision. 

 

4.1 Awareness 

Figure 18 illustrates the relative awareness of the specified business support providers.  

Inevitably awareness of Banks and Accountants is fairly high and just over half express 

awareness of the Chamber of Commerce and Business Link. 

 

Awareness is lowest in relation to the New Business / New Life Help Line (20%) and the 

Enterprise Agency (39%). 

 

Figure 18: Awareness of Business Support 

 

Base: Business Owners (less than two years) or expect business start up in next 12 months (382) 

Q ref: Q23 (Multiple Response) 
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4.2 Use of Business Support Services 

 

In addition, respondents concerned were asked if they have or if they intend to use any of 

these business support facilities. 

 

The profile (illustrated in figure 19 below) is similar to that shown for levels of awareness.  

However, use or intended use for any one service does not exceed 45%.  Again, highest use 

applies to Banks and Accountants.  Notably, some 40% do not use or do not intend to use 

any of the services specified. 

 

Figure 19: Use / Intended Use of Business Support Services 

Base: 382 

Q ref: Q23 (Multiple Response) 
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4.3 Encouraging Business Support 

 

As a final question in the section of the survey focusing on business enterprise and start up 

all respondents (except those already with business interests) were asked to identify what (if 

anything) it would take to encourage them to start up their own business. 

 

The vast majority (74%) said "nothing" would encourage them whilst a further 8% simply 

replied "don't know".  Otherwise, the most prominent factors identified were 'help to raise 

finance/ capital' and 'help/ advice on how to start up'. 

 

Figure 20: What Would Encourage Business Start Up? 

 
Base: All Respondents (except those having/ or expecting to start own business) - 15715 

Q ref: Q24 (Multiple Response) 

 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


