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Abstract

The tourism industry in sub-Saharan Africa has been experiencing one of the fastest
growth rates in the last decade at more than 10% in 2006, +7% in 2007 and +5% in
2008 and 2009 respectively and this positive trend is predicted to continue in future
in spite of the present global recession. However, there are significant variations in
tourism growth between the various countries and different sub-regions. Until now,
there has been no detailed examination by researchers to find out the reasons for
these variations in general and the stagnation and even decline in tourism growth
observed in countries of the Central African sub-region in particular, which have
recognised natural and socio-cultural potentials of developing a thriving sustainable

tourism industry.

Using Cameroon as a case study, this research examines the reasons of this
stagnation in the Central African sub-region, and explores the possibility of tailoring,
adapting and/or applying the key concepts of sustainable tourism in developing and
managing the tourism industry in the Central African sub-region which is still at an
early stage of development through the conception of a strategic framework for
sustainable tourism development management in Cameroon.

The principal objectives of the thesis are:

a. To identify and outline the growth potential of the tourism industry in
Cameroon as a means of improving the socio-economic conditions of the
local communities.

b. To examine the contradictions and challenges facing the development of a
viable sustainable tourism industry in Cameroon.

c. To determine how far sustainable tourism concepts successfully applied in
other countries can be adapted and used in developing and managing the

tourism potential of Cameroon in particular, and its sub-region.

The research philosophy is interpretive and it adopts the case study (which is both
exploratory and descriptive) as the research strategy. Mixed methods were used in
collecting data for this research which combines both the deductive and inductive
approaches, the former being the secondary approach and the latter being the
primary. Primary data was obtained through a tourist satisfaction questionnaire, in-
depth semi-structured interviews and field observations while secondary quantitative
data was collected from existing published literature on (sustainable) tourism, grey

literature and unpublished documents from the Ministry of Tourism as well as the

III



Ministry of Forestry and Fauna in Cameroon. The questionnaire data was analysed
with the aid of the SPSS (Version 15) statistical package, and a thematic content

analysis was done of the interview transcripts and observation notes.

The results of the data analysis not only answer the research objectives and
questions, but also identify core and enabling themes affecting the management of
the development of a sustainable tourism industry in Cameroon. These include
issues dealing with the overall tourism policy, finance, tourism promotion and
marketing, stakeholder relationships, service infrastructure, human resource
development, as well as national and sub-regional peace and stability. Drawing from
theoretical and successfully implemented practical models of sustainable (tourism)
development in other developing destinations, the study concludes by proposing a
strategic framework for sustainable tourism development management in Cameroon

as well as suggestions for future research.
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Introduction

Since 2000, sub-Saharan Africa has consistently posted the fastest growth in annual
visitor arrivals in the world, only comparable to the Middle East. This trend has
continued even into the present economic recession with the continent still
experiencing growth rates of +5% in 2008 and 2009 respectively whilst the rest of the
world experienced a 4% decline in tourism arrivals and revenue in 2009 (UNWTO,
2010). Interest in the continent has been spurred on by the increase in disposable
incomes in tourist generating countries and the increasing popularity of new types of
tourism activities especially among the wealthy classes; coupled with the ever-
increasing desire of these well-to-do earners/travellers to discover new destinations
offering  alternative, sustainable nature/cultural tourism activities. That
notwithstanding, though the continent has been witnessing uninterrupted steady
growth since 2001, Africa's share of the tourist market is still very small, only 5% - or
around 50 million tourists from a total of nearly 900 million visitors in 2009 (UNWTO,
2010). In addition, only some of the countries in North, East, West and South Africa
have cashed in on this boom while the Central African sub-region has not
experienced any significant growth. The desire to find out the reasons behind these
sub-regional growth inequalities in general and the stagnation in tourism growth in
Cameroon and the Central African sub-region as well as other unanswered questions
that arose in discussions (with some acquaintances who worked in the tourism
industry) about the state of the industry in Cameroon and the sub-region in general
left the researcher frustrated because he realised that his questions could not be
answered due to the scarcity and inexistence of published and unpublished
academic research on the topic in Cameroon. This is in spite of the fact that it has
been generally acknowledged that the sub-region and Cameroon in particular are
biodiversity (and culturally) rich and thus have enormous potential for the
development of a nature based sustainable tourism industry (WTTC, 2008). These
questions lingered in the researcher’'s mind until 2007 when he applied for and was

given the opportunity to conduct a systematic study on this topic for his PhD research.

1.1 Research background

The tourism and travel industry is one of the world's largest and fastest growing
industries, employing approximately 230 million people. It generated 9.6% of world
GDP in 2008 and it was expected to contribute 6.7% of global GDP in 2009 (WTTC,
2009). Until the outbreak of the global economic recession in 2008, global tourism

had been growing steadily each year after having recovered from the downturn
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following the terror attacks of September 11 2001. Sub-Saharan Africa has been
experiencing one of the fastest growth rates in the last decade at more than 10% in
2006. The growth rate dropped slightly in 2007 and again in 2008 at +7% and +4%
respectively but increased to 5% in 2009 (Table 1.1). This positive trend is predicted
to continue in future in spite of the present global recession (WTTC, 2009; UNWTO,
2010).

Table 1.1: Sub-Saharan Africa and international tourist arrivals, 2005-2009

Year Sub-Saharan Africa: | Global growth
growth rate (%) rate (%)

2005 10 5.5

2006 12 6.1

2007 07 6.1

2008 04 2.0

2009 05 -4.0

Source: World Tourism Organisation, 2007; 2010

However, only some sub-Saharan African countries seem to profit from this tourism
growth. In 2007, Senegal received more than 875,000 visitors, representing a 14.8%
increase from 2005 while the number of international arrivals to Tanzania stood at
644,124 in 2006 showing a growth rate of 5.1% when compared to 2005 (WTO,
2009). On the contrary, growth in countries in the Central African sub-region like
Cameroon has been very unpredictable, stagnating or even declining. In 2006 for
example, only about 185,000 overnight visitors were registered in Cameroon,
signifying a 5.11% increase when compared to 2005 but far less than the 277,000
visitors recorded in 2000. Even though a total of 410,000 tourists visited Cameroon in
2007, it could still not be classified as a tourist destination because this number was
less than the 500,000 visitors target set by the UNWTO (MINTOUR, 2007). These
regional variations in tourism growth are demonstrated in Chapter Three when a
comparative analysis is done of some of the WTO indicators of tourism growth
among countries of the various sub-regions of sub-Saharan Africa during the period
from 2000 to 2007. It is the quest to understand the reasons behind these variations
and the desire to look for the best possible alternatives of developing/managing the
industry in Cameroon that motivated the researcher to look into the domain of
sustainable development; its principles, concepts, practices as a possible solution
that could be applied in the development and management of Cameroon’s tourism

industry.



Sustainable tourism, responsible tourism, green tourism, eco-tourism, nature tourism,
alternative tourism, community-based tourism, community-benefit tourism, pro-poor
tourism are all new terms which have been coined over the last twenty five years to
express alternative approaches of developing tourism (Archer and Cooper, 1994;
Butler, 1993; Mbaiwa, 2003; 2005; Propoortourism.org, 2005; Simpson, 2008). The
provision of socio-economic benefits to the local communities, guaranteed tourist
satisfaction and environmental protection are the main characteristics of these new
approaches to tourism development. Various definitions have been put forward for
sustainable tourism (Archer and Cooper, 1994; Butler, 1993; Curry and Morvaridi,
1992). This research examines some of these definitions taking into consideration
the WTO core indicators of sustainable tourism to identify the elements that could be
adapted and applied (via a strategic framework that is proposed at the end of this
research) to developing and managing a sustainable nature-based tourism industry
in Cameroon while taking full advantage and use of its rich floral and faunal diversity

in addition to its location and cultural diversity.

1.2 Research aims and objectives

Using Cameroon as a case study, this study explores the possibility of sustainably
developing and managing the tourism industry in the Central African sub-region
which is still at an early stage of development.
The principal objectives of the thesis are:
a. To identify and outline the growth potential of the tourism industry in
Cameroon as a means of improving the socio-economic conditions of the

local communities.

b. To examine the contradictions and challenges facing the development of a

viable sustainable tourism industry in Cameroon.

c. To determine how far sustainable tourism concepts successfully applied in
other countries can be adapted and used in developing and managing the

tourism potential of Cameroon in particular, and its sub-region.

In the course of achieving the above mentioned objectives, the thesis will be

providing responses to the following research questions:



1. Why are there significant variations in the growth of the tourism industry in
different countries in sub-Saharan Africa?
2. Why are Cameroon and the Central African sub-region not profiting from the

present global tourism growth and what can be done to reverse this trend?

1.3 Rationale of the research

This section presents a justification of the chosen research topic, context and
methodological approach employed in this research. There are a handful of scientific
publications dealing with (sustainable) tourism issues in sub-Saharan Africa, but the
focus has largely been on countries in East and Southern Africa (Akama, 1997, 1998,
1999; Mbaiwa, 2003a, 2003b, 2004, 2005a, 2005b) with very limited research being
undertaken in Central Africa to find out the reasons for this negative trend in a region
which has recognised natural and socio-cultural potential for developing a thriving
nature-based tourism industry (Shackley, 2006). Consequently, there is a very small
amount of literature and academic research dealing with tourism in the sub-region
and Cameroon in particular, thus the need for more research in this domain, the
results of which could be practically implemented in the field to develop and manage
the tourism industry in the country in a sustainable manner. The only existing
fragments of published literature about tourism in Cameroon can be found in a few
existing specialised guidebooks (e.g. Lonely Planet) and on the web pages of some
specialised niche tour operators as well as on some working documents (many
outdated) of the Ministry of Tourism (MINTOUR).

Cameroon’s tourism industry is still in its infancy and its resources are best suited for
the development of a sustainable nature-based tourism industry. However, there is
no clear cut policy on tourism, neither is there a tourism development strategy or plan
in place at the moment. Its development and management are thus mired in chaos.
While the tourism industries in many other countries and regions of sub-Saharan
Africa are experiencing constant growth that of Cameroon is declining or stagnating.
It was thus imperative to examine the exact causes of these growth variations
between the different sub-regions and the stagnation in Cameroon so that a strategic
and practically implementable sustainable tourism development and management
framework could be drawn up to manage the development of various aspects of the
tourism industry in the country. This framework will be drawn up based on theoretical
sustainable development models with examples from published literature and
practical examples from successfully developed and well managed destinations in

developing countries. The goal will be to tailor and adapt key concepts of sustainable



tourism to the development and management of Cameroon’s fledgling tourism
industry.

The concept of sustainable tourism development management in the case of this
research foresees public/private/community sector partnerships of all tourism
industry stakeholders actively participating in the development (because Cameroon’s
tourism industry is still at a very early stage of development) and management (due
to the fact that the Cameroon’s tourism development process has to judiciously
managed/administered through the implementation of management policies and
strategies that will guarantee long-term success) of the country’s tourism resources
in an equitable and just manner so that present and future generations can profit.
The case of Cameroon is unique in that it is a country which has not yet experienced
the serious impacts of mass tourism, and as such most of its potential is still intact.
However, mindful of the fact that no empirical research in existing literature has been
dedicated to the study of sustainable tourism development management in
Cameroon and the sub-region, and mindful of the interdisciplinary nature and scarcity
of data for this research topic, making use of just one method of data collection
would have been an arduous and impossible task. This research which is done in the
form of an exploratory and descriptive case study thus makes use of both

quantitative and qualitative methods for data collection.

1.4 Structure of the thesis

This thesis is made up of nine chapters, covering the literature review, research
design (methodology and methods), research findings, discussion and conclusion.
The contents of each chapter are summarily introduced hereafter and a table is
shown at the start of each chapter indicating the various sections and sub-sections
covered in that particular chapter.

The last update of the literature review was done in May 2010 and any relevant
material published after this date is not included in this thesis. In terms of structure,
the literature review takes the shape of an imaginary funnel. It begins with the
general research area and is progressively narrowed down to the more specific
research context. Chapters Two, Three and Four deal with the literature review.
Chapter Two resembles the wide end of the review funnel. It examines the evolution
of tourism in general, recent developments in the global tourism industry, factors
responsible for tourism growth, impacts of tourism development, and the evolution of
tourism since 1950 as well as key concepts and issues involved in sustainable

tourism development.



Chapter Three is a historical overview of tourism development and management in
sub-Saharan Africa. In this chapter the evolution of tourism in sub-Saharan Africa
from the 16™ Century to the present is done by sub-region and a detailed
comparative study (using tourism indicators) of the tourism industries of Senegal,
United Republic of Tanzania and Botswana (in West, East and South Africa
respectively) is carried out.

Chapter Four is further narrowed down to focus on the main area of research in this
thesis. It presents an overview of the development and management of the tourism
industry in Cameroon. An inventory of the potential and the state of tourism industry
infrastructure are outlined in this chapter. In addition, the evolution of tourism in
Cameroon from the 16™ Century to the present day is examined in comparison to
other countries of sub-Saharan Africa, while note is taken of the various types of
tourism presently being practised in the country.

Chapter Five is concerned with the research design, i.e. methodology and methods
used in designing and collecting data for this research which is interpretive in nature
but adopts a mixed methods choice for data collection. A justification for the choice of
the research strategy and the use of a mixed methods choice is provided; the
quantitative and qualitative data collection methods, the sampling issues and the
data analysis strategy and analytical methods are explained and justified. Besides,
fieldwork experiences and reflections during data collection are reported and mused
on to identify problems and areas of possible improvement.

Chapter Six presents the findings resulting from the analysis of the tourist satisfaction
survey data which was collected at the start of the fieldwork. The data is analysed
with the aid of SPSS (version 15). The results of this survey are thematically reported
and they form the basis for the observation and interview guidelines which were
prepared and used by the researcher during visits to potential and existing tourism
sites and during the in-depth semi-structured interviews with tourism industry
stakeholders respectively.

Chapter Seven begins with an overview of the sample profile of the different
interviewees and their roles in the tourism industry. It then moves on to report the
findings resulting from the analysis of the semi-structured interviews supported with
details of observations made during fieldtrips to the sites visited by the researcher.
The results are reported by identical themes and sub-themes which are further
grouped into core and enabling themes for sustainable tourism development
management in Cameroon. These include tourism potential and tourism policy,

finance, marketing and publicity, stakeholder relationships, service infrastructure and



personnel, tourism industry prioritisation as well as internal stability and regional
geopolitics.

Chapter Eight is devoted to a discussion of the results from this study in relation to
the relevant literature under the main themes identified in Chapter 7. In the ensuing
discussion, the researcher examines the inter-connections among these themes and
sub-themes and shows how the results of this research support/challengeffill the
gaps in previous works and contribute to the current body of knowledge.

Chapter Nine concludes the thesis. The theoretical, methodological and practical
implications of this research are presented, the limitations of the research reflected

upon and some suggestions or recommendations for future research are made.
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Introduction

Sustainable tourism developed out of the increasing need and demand for the
adoption of a coherent and integrated approach in the development of both the
economy and ecology in the tourism sector. The phenomenal increase in
technological developments, income and increasing post-war prosperity (especially
from the 1950s) in many developed countries led to an increase in the purchasing
powers of citizens who could now afford to undertake leisure and travel activities
which hitherto had been the preserve of a limited few. Thus demand for tourism
activities and travel steadily increased after this period provoking the rapid and in
many cases uncontrolled development and construction of tourism infrastructure
geared at maximising short-term economic benefits with little regard for the
environmental consequences. The shortcomings of this myopic approach became
evident in the 1970s when the negative effects of tourism, especially as an economic
activity, could be clearly seen and felt on the natural and cultural environments at the
destination level (UNEP, 2002; Archer et al., 2004; Holden, 2000; Coccossis and
Nijkamp, 1995). As a result of the rapid deterioration of tourism destinations,
environmental campaigners, policy researchers and scholars began raising
questions as to the ethics of running such ventures based purely on the principles of
profit maximisation with little concern for the welfare of the destinations.

These groups also began expressing the need to exercise caution in the
development of the industry especially at the destination level. In the late 1980s and
early 1990s a completely new approach to looking and studying tourism as a whole
thus began circulating among tourism researchers and professionals. It was based
on the need to adapt tourism development to the particularities of each destination if
the negative effects of tourism development experienced so far were to be sidelined.
This approach called for the ‘scientification’ of tourism (Jafari, 2003; Jafari, 2001).
The increase in popularity of green movements and activities and new brands of
alternative tourism activities as well as sustainable development principles and
practices in the late 1980s and early 1990s coupled with the increasing recognition of
tourism as a very important subject and indispensable element of the global
economy especially after the tremendous contributions it had been making to
regional and global GDPs during the last 5 decades ensured that tourism and its
problems became an international issue. Efforts began to be made on how to
develop the industry as a whole but more specifically at regional and national levels

with the formation of various organisations and bodies at national, regional and
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international levels all exclusively concerned with tourism development and
management in a sustainable manner.

This was in consideration the fact that the ‘environment is a core feature of the tourist
product, tourists, it can be justifiably argued, are consumers of the environment who
travel to the producers’ location which in this case is the tourist destination in order to
consume the product’ (Goodall, 1992, p. 60), but if this product is not well conserved
and maintained, it eventually looses its quality and leads to a decrease not only in
the revenue for the operators but to the destruction of the setting”.

This chapter will examine the factors favouring the rise and growth of tourism from
the 1950s up to the present. The impacts of tourism development and its growth from
the economical, socio-cultural and environmental perspectives will be examined. This
chapter will also involve an appraisal of the rise of environmental concerns in the
industry and the establishment of sustainable tourism development (management)
principles and practises as the best approach to move forward in the global travel
and tourism industry in general and in the management of the fledgling tourism

industry in Cameroon in the 21% Century.

2.1 Factors responsible for growth in tourism

Travel and tourism between the 17" Century and early 19" Century was in most
cases very tiring, uncomfortable and perilous. Travellers had to resort to travel on
foot, by horse or using man or horse-drawn carriages. Roads before this time were
very poorly surfaced and in winter, they were completely impracticable making
travelling almost impossible during this period. The introduction of stage coaches and
macadamisation early in the 17" Century and coach services throughout Britain,
continental Europe and the United States in the 18" Century coupled with the
discovery and use of steam in industry, trains (1825) and ships (1821) during the
Industrial Revolution of the late 18" and 19" centuries as well as the opening of the
Suez Canal in 1869 greatly facilitated and encouraged mobility. These developments
made it possible for many people to travel and distant destinations to be reached as

transport costs dropped significantly due to the effects of competition among the

! This was the experience of many tourist destinations in the 1970s leading Butler to come up with the
widely quoted model (Mathieson and Wall 1982, Pearce 1989, Cooper and Jackson, 1989, Akama 1998)
which summarises the lifecycle of tourism development in a destination area by making use of the
number and types of tourists visiting the area, the nature and level of infrastructural development and
community participation as the key factors in establishing the position of the area under study in his the
life cycle. (Butler, 1980)
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various railway companies. They also significantly contributed to trans-Atlantic and
long-distance travel between Europe, Africa, America and Asia during this period
(Holloway and Taylor, 2006; Holden, 2005; Léfgren, 2002; Khurmi and Gupta, 2000;
Freeman and Aldcroft, 1988). In Africa, colonisation in the second half of the 19"
Century heralded the construction of railway lines from the coastal regions into the
interior. The construction of railway lines into the interior of Germany’s African
colonies of Cameroon, Togo and Tanzania was seen by the German administration
at the time as the only means of rapidly developing these territories (The Royal
African Society, 1914). Though initially used primarily for the transport of raw
materials, railways in the colonies were increasingly used for passenger transport
and long distance travel during this period and after independence. Tourism growth
in Europe and America was made even faster by the introduction and popularity of
the motorcar after the First World War from 1914-1919. The introduction of
motorised coaches saw the opening up of new markets and destinations in Europe
as well as in North, Central and East Africa where specially fitted coaches were used
on safaris and adventure holidays which were increasingly becoming popular among
the wealthy classes (Holloway and Taylor, 2006; Léfgren, 2002).

Air transport was introduced in the 1920s but popularised, made affordable and
secure in the 1950s. It was to ultimately revolutionise the travel and tourism industry
and would come to serve as the main means of long distance passenger transport
and a major backbone in the internationalisation (globalisation) of the travel and
tourism industry which up till then even though becoming increasingly popular had

been principally domestic and regional in nature.

2.1.1 Decreasing cost of air travel

During the Second World War, major progress was made in aircraft technologies and
production (Heppenheimer, 1998; Solberg, 1979). When the war ended in 1945,
there was thus a surplus of aircrafts and airports all over Europe. Most of these extra
aircrafts and airports were transformed into commercial civilian use thus heralding
the birth of commercial aviation. This in addition to the following was to significantly
impact on the growth of the travel and tourism industry:

e Introduction of the commercial aviation with the likes of Harold Bamberg
(Eagle Airways) and Freddie Laker creating the first private sector airlines
(Holloway and Taylor, 2006; Beech and Chadwick, 2006).

e Increase in popularity, rapidity and safety of air transport so much so that by
1957, air transport had become the favoured mode of long distance travel

across the Atlantic especially after the launching of the first commercial wide-
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bodied Boeing 707 jet in 1955 and Airbus planes in 1970. This stimulated
competition in the industry and led to the introduction of newer, faster, larger,
more reliable and comfortable versions of these aircrafts for short, medium
and long-distance travel? (Heppenheimer, 1998; Solberg, 1979). By 1969,
flight times between destinations were slashed by more than 50% and
international arrivals tremendously increased®.

e Also the entry into the market of smaller aircrafts manufacturers like Fokker,
Short, Saab, BAe Systems, Fairchild Dornier, Bombardier and Embraer have
all contributed in revolutionising the travel industry. Planes manufactured by
these companies are mainly used for commuter and regional services
(Hoeveler, 2001; Hecker and Martin, 2001).

o Deregulation of the airline industry in the United States and Europe in the
1970s and 1980s as well as in Asia and Africa in the 1980s and 1990s
respectively opened the way for the creation of many small regional low-cost,
no frills airlines (Holloway and Taylor, 2006; Boniface and Cooper, 2005; Dale
and Oliver, 2005). In 2009 for example, there were eight native (home-based)
low-cost carriers operating out of African countries* while another twenty low
fare carriers operated from western European and Arabian airports to cities
across North and East Africa (attitude Travel, 2010).

2.1.2 Charters/package tours, prosperity and the emergence of new

destinations

Due to continuous innovations in transport and communication after 1950, air travel
became secure, relatively cheaper and affordable to a large portion of citizens living
in the industrialised world. As a result persons who could afford it started spending
their holidays visiting and exploring new towns and cities in Europe while the very
wealthy and adventurous went on safari trips to Eastern and Southern Africa or spent

their holidays on the American continent. Vladimir Raitz introduced the first all-

2 The latest introductions in the market were the Airbus A380 with a carrying capacity of 550 passengers which went
into service in October 2007 (after repeated delays), and the energy saving 200-300 seat Boeing 787 Dreamliner
which was supposed to go into service in the third quarter of 2009 after repeated delays, but was still being flight-
tested at the time of this research (Boeing.mediaroom.com, 2010).

® Between 1960 and 1970 for example international arrivals grew by from 69.3 million arrivals to 165.8 million
representing a 238% increase during this period while tourism receipts by 259% from $6.9bn in 1960 to $17.9bn in
1970 (WTO, 2006a).

* South Africa alone now has four low fare airlines which serve Namibia and Zimbabwe as well as South Africa;
Virgin Nigeria operates out of Nigeria servicing the West and Central African regions, Atlas Blue and Jet 4 you both

operate out of Morocco and fly 540 was launched in Kenya in 2007.
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inclusive holiday to Corsica using air transport in the summer of 1950 under the
banner of Holidays Horizon. This innovative idea was ultimately to revolutionise the
all inclusive packaged tours business (Holloway and Taylor, 2006; Shaw and
Williams, 2002). Raitz’s innovative idea became so successful that in the years
preceding 1950, other companies in the United Kingdom and Europe copied it and
started their own package holiday companies, with Club Méditerranée and
Tjaereborg Travel in France and Denmark respectively emerging as some of the
most popular in the business during the 1960s. Club Méditerranée constructed winter
sun holiday resorts in Senegal, the Gambia, Tunisia and Morocco for example
(Holloway and Taylor, 2006; Shaw and Williams, 2002). The introduction of a variety
of affordable chartered flights and package tours by various companies throughout
the 1960s and 1970s heralded and encouraged the rapid expansion, construction,
development and growth of tourism and hotel infrastructures not only in Europe but
also in Africa (Williams, 2001; Elliott, 1997). The introduction of packaged tours in the
1950s thus helped in creating a new integrated and networked system in an industry
which had hitherto been completely fragmented and where each sector (hotels,
transport operators and travel agents) had worked independently of each other. This
new integrated approach saw the introduction of new services (like the provision of
secretarial and conference services in hotels, car hire services and medical services
in tourist destinations) apart from the traditional services which had previously been
offered. The approach improved the quality of holidays because it liberated tourists
from the worries, stress and confusion which always accompanied holiday planning
and execution (Lickorish and Jenkins, 1997).

From the 1970s onwards, the search for the sun and the apparent signs of decline of
tourism infrastructure in some Mediterranean regions together with a further drop in
transport costs making charter flights and packaged tours even cheaper all combined
to make distant ‘exotic’ destinations increasingly popular. It was now possible for tour
operators to offer flights and package tours to these destinations at affordable costs.
As a result long distance travel became more popular and many newer destinations
emerged in the temperate and tropical regions of the southern hemisphere such as
the Canary lIslands and even much further away like Mauritius, Seychelles, the
Maldives in the Indian Ocean as well as destinations in Africa like Egypt, Morocco,
Tunisia, the Gambia, Senegal, Kenya, Tanzania and South Africa, in addition to
destinations in the Caribbean and South East Asia (Hall and Page, 2000).
Furthermore, the growth of long-distance destinations to the tropics and the
emergence of a winter sun market for tour operators was spurred on by the low-cost

opportunities and incentives (cheap labour and lower taxes) offered by the countries
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in these new destinations which for the most part were less developed and wanted to
develop their tourism industries but lacked the necessary capital needed and as such
attracted foreign investors with these incentives. These opportunities were seized by
the emerging hotel and tourism companies like Club Méditerranée (who opened up a
resort chain in Senegal) and packaged tour operators like TUl and Thomson who
grasped the opportunities and increased the number of all-inclusive tours to the
Mediterranean and North African regions. In addition to the climate being the
principal characteristic of these tours, other characteristics such as culture and
heritage tours of the destinations were eventually added making them more
interesting and attractive (like in Egypt, Tunisia, Morocco and Zanzibar for example).
Low investment and management costs meant the tour and hotel operators could
offer their products at cheaper rates thereby attracting larger segments of the
population (Holloway and Taylor, 2006).

Finally, the introduction of further measures aimed at liberalising the air transport
market, the reduction and final abolition of foreign currency exchange laws as well as
changes in the labour market in the 1970s and 1980s in Europe and the United
States (and later to a lesser extent in some Asian, African, Caribbean and Latin
American countries in the late 1990s and 2000) saw the rapid expansion and growth
of the tourism industry in these regions of the globe (ELFAA, 2004; WTO, 2003a).
The economy in many of these countries (especially those in the western
hemisphere) witnessed almost constant and stable growth during this period. This
was reflected in the wages and salaries of the workers which were increased
(annually in most cases) and various new allowances were introduced including paid
holidays. In addition, the number of hours of work per week was reduced enabling
the workers to have more leisure time (Lickorish and Jenkins, 1997). As a result,
many workers living in countries of the relatively wealthy northern hemisphere
(Europe and the United States of America) could now afford to take longer paid
holidays abroad and some could even do so twice a year. In winter for example, they
could go on holidays to countries with tropical or mild climates (most of which were
located in the less developed regions) for a few days or even weeks (Holloway and
Taylor, 2006).

2.1.3 Developments in information and communication technologies
(ICT)

Many countries have recognized the potential of the Internet and World Wide Web
(WWW) as an indispensable tool for tourism marketing and eCommerce. Countries

(Botswana, Kenya, Tanzania, Namibia, Senegal, the Gambia) have developed a
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strong Internet presence (at both the public and private levels) to promote their
tourism products and increase their share of the competitive international tourism
market. This research also examines the level of ICT development in Cameroon with
special emphasis of its use and contribution to Cameroon’s tourism education,
promotion and marketing.

Improvements and developments in the internet especially after the introduction of
the Web in 1993 which guarantee the security, rapidity and volume of data capable
of being stored and transferred as well as the speed of sending and receiving
communication have all combined in making the internet the favoured tool of most
business and personal transactions nowadays. It can now be used for leisure,
educational and commercial purposes (Buhalis, 2008; Poon and Jevon, 1997; Maler
1997). The tourism and hospitality industry has not been left out of this revolution and
it has embraced all aspects of e-commerce ranging from adopting online
advertisements, sales and marketing tools through online reservations and booking
systems as well as adopting and using search engine optimisation tools specially
designed for the travel industry. Considering the fact that tourism is one of those
products which cannot be sampled at the selling point before making a purchasing
decision, it relies heavily on information. Most tourists nowadays initially get
information about a particular destination they are interested in from the internet
where primary knowledge and multimedia images can be retrieved (WTO Business
Council, 1999). The interactivity, flexibility and multimedia capability of the internet
and its ability to reach wide audiences has made it to be one of the most cost
effective resources that can be used by tourism operators and companies for
promoting and distributing tourism services (Walle, 1999) as well as for destination
marketing (information, advertisements, sales, reservations and bookings, payment
transactions, etc) (Buhalis, 2008; Gretzel et al., 2000; WTO Business Council 1999;
Hannar and Millar, 1997).

Sophisticated internet technology has ensured that the interactivity of the contents of
modern day internet sites makes it possible for governments, tourism organisations
and operators to portray destinations in a more interesting and appealing way and in
so doing drawing the attention and interest of the potential consumers to the
products being displayed as well as encouraging them to participate (Doolin et al.,
2002). Tourism destination web sites, however, vary in terms of content, structural
quality and interactivity, aspects which are usually used to measure the degree of
maturity not only of the sites but also of the organisations and operators. These
factors are particularly important because they directly influence the perceived image

of the destination and help the consumers in creating a virtual experience in a
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destination (Buhalis; 2008; Doolin et al., 2002; Gretzel et al., 2000; Cano and
Prentice, 1998).

Recent advances in information and telecommunication technologies have thus
facilitated rapid communication and interaction not only between the potential visitors
and tourism operators, but it has also enabled the creation of networks between tour
operators, airlines and hotels at the host destinations leading to better planning and
coordination. Tourists are now benefiting from improved quality services as a result.
These developments have also helped tourism operators at the local and regional
levels to create networks and partnerships among themselves thus helping to market
their image better and promote better coordination and management of resources at
the destination level and consequently offering better services to tourists while
maintaining their sustainability (Lazzeretti and Petrillo, 2006; Middleton et al., 2009).
The ICT innovations have also made potential tourists less stressed when travelling
because, even when away on holiday, it is still possible to keep abreast with
developments taking place at home through the use of internet (email)
communication and mobile phones (even in some of the most remote destinations of
the globe) (Bojnec and Kribel, 2005).

Even though the World Wide Web in the developed world has become more of a
necessity and is almost indispensable, in many less developed regions, internet
access is still a major problem and good internet services can only be found in the
major towns and cities. As a result tourism organisations and operators in many
developing regions are catching on only very slowly to the benefits and advantages
of the ICT as an effective and low-cost marketing and communication tool which can
be exploited for the benefit of the local tourism industries. According to the model of
Internet Commerce Adoption (eMICA) (Burgess and Cooper, 2000) frequently used
to determine the level of ICT development in the tourism industry, in organisations
which have an internet presence, the services provided on their sites are still at the
very elementary level of ICT development (where only basic information of the
companies are displayed) or at the level where online enquiry forms, product
catalogues, hyperlinks for further information, customer support services are
available online (for those countries in which the tourism industry plays a pivotal role

in the economy).’However, even having only a minimal internet presence is still

® On the internet sites of firms still at the stage 1 level the basic information of the companies are displayed. These
include the company name, physical address and (email) contact details, area of business, location, information on
company activities, annual reports. Here the goal is mainly to promote the company.

At stage 2, online enquiry forms, product catalogues, hyperlinks for further information, customer support services

(e.g. FAQ, sitemaps), industry specific value added features, discussion forums and chat rooms, news letters or mail
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advantageous because it creates an awareness of their existence and also offers
opportunities for smaller operators in less developed countries to forge contacts and
create links with the major operators in the industrialised countries (Poon and Jevons,
1997).

In the developed world, however the situation is different. Most tourism organisations
and operators are already past the level of stage 2 and are at stage 3 or in the
process if implementing it. Major international, regional and national tourism
organisations as well as operators already offer a variety of services on their web
pages which cover all the three eMICA stages ranging from special tools being
created specifically for online sales and marketing, providing information in multiple
languages and guaranteeing flexibility of services on offer, secure online booking and
payments systems as well as search engine optimisation of travel and tourism
businesses (Middleton et al., 2009; Uysal and Fesenmaier, 1993).

The speed and rapidity of recent developments in ICT have significantly
revolutionised some key operations of the industry. Increased online marketing and
advertisements coupled with increases in quality and volume of information on
destinations available on tourism sites on the World Wide Web, the ease of booking
and carrying out other transactions as well as the increasingly interactive nature of
the World Wide Web and other telecommunication technologies have all helped in
making ICT an effective tool in tourism destination marketing and contributed to the
rapid expansion and growth of the tourism industry in the last two decades not only in
Europe but in other African countries which have a solid internet presence like
Botswana, Kenya, Tanzania, South Africa, the Gambia and Senegal.

Using this eMICA model in this research will thus help in understanding the level of
ICT development and use of Cameroon’s tourism industry and enable the formulation
of recommendations which if applied might help in improving the quality and quantity
of ICT usage, thereby making the industry competitive with other destinations in

terms of destination management/marketing.

updates and multi-media features are added and the websites becomes more interactive. Various services to
respond to customer demands and queries are thus provided (Doolin et al., 2002).

Stage 3 is the last stage dealing with processing. It involves the web site being able to process interactions between
the operators and customers. These range from carrying out secure online transactions, being able to place orders

and track them and interacting with corporate servers.
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2.1.4 Increased curiosity, awareness and education of the modern day

tourist

At the end of World War Il in 1945, returning veterans had plenty of stories to
recount about their experiences of the people and places in which they had fought.
The war had made these ex-combatants develop new friendships and relationships
as well as interest in different cultures while in the far flung battlefields. The stories
and tales (many of which were published in books and newspapers) about distant
peoples, regions, countries and continents as recounted by these soldiers played a
significant role in the development of tourism beyond national boundaries (Holloway
and Taylor, 2006). These stories awakened the curiosity of many Europeans
(especially the British, French and Germans) to read and learn more about these
sometimes distant and ‘exotic’ peoples, places, and cultures which were scattered on
all corners of the globe. Also, many soldiers who had fought in Europe, Asia and
Africa had the desire to return to areas where they had been stationed and show
their families these new peoples and places as well as take a final farewell to fallen
comrades. For those who had not been directly connected to the war, the stories,
articles and books on the war increased their desire to see for themselves not only
the sites where major battles of World War Two had been fought (e.g. the beaches of
Normandy and the site at St Nazaire in France) but it also reignited their interest to
visit sites where some of the major battles of World War One (1914-1919) had been
fought like at Verdun, Marne and Somme in France and Ypres in Belgium. In like
manner, many American and Japanese citizens were also curious and increasingly
attracted to the major Pacific battlefields such as lwo Jima and Guadalcanal. Visits to
historic military sites behind the ‘Iron Curtain’ were, however, not possible (until after
the fall of Communism in 1989) because of prohibition from the communist regimes
in place at the time and because of the horrific nature of the battles fought on the
eastern front, the dramatic effects of which were still on the minds of the population
(Bulloch, 2006).

Even though political barriers and the lack of financial means coupled with strict
foreign currency restrictions across national borders hindered movements in the
immediate aftermath of the war, successful economic regeneration and the increase
income and wealth of the citizens but most importantly the decreasing cost of air
travel and the liberalisation of currency laws by many Western European countries
and the US in the 1960s and 1970s finally gave people the opportunity to satisfy their
curiosities and begin exploring these destinations. This interest has continued up till

the present with millions of people attracted every year not only to sites and regions
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where important military battles took place but to new ‘exotic’ destinations in Africa,
Asia and the Americas which had hitherto been beyond reach. As a result the
impacts of tourism growth are nowadays clearly visible in both the tourist generating

and destination regions.

2.2 Impacts of tourism

The environment as has been mentioned earlier is a main component of the tourist
product. How it is managed and developed is very important not only in determining
its immediate success or failure but in assuring its long term sustainability or
unsustainability. Thus depending on the perspective from which it is viewed, tourism
and the environment have always had a symbiotic and/or antagonistic relationship.
Tourism development has both positive and negative impacts (physical and human)
on the environment. However, discussions most often than not always focus on the
negative impacts because in most cases, they are very glaring and overshadow the

positive impacts of tourism in a region.

2.2.1 Positive impacts of tourism on the environment

Savignac (1992, p.2), summarises the positive impact of tourism to the environment
thus:

e Travel promotes environmental awareness;

¢ Well managed tourism is a good friend of the environment;

e A successful tourism industry needs a high quality environment.
Tourism is very often highly dependent on the quality of the environment in which the
operations take place and the environment is one of the single most important
contributors of the desirability and attractiveness of a destination. Consequently
those involved in the industry (all stakeholders, both national and international; i.e.
multinational hotel owners, national tourist organisations, local inhabitants) most
often understand the importance of preserving this asset for their operations. As such,
environmental protection measures (if only on paper) are often put in place aimed at
ensuring that harmful or destructive construction/ development does not take place
within the vicinity of tourist destinations (WTO, 1983). Thus one of the most important
advantages of tourism activities is that in most cases, it raises the level of
environmental awareness which leads to the protection of resources and guarantees
the continuity and attractability of that environment.
The increase in ‘green’ campaigns in all sectors in the last two decades has

increased the degree of environmental consciousness exercised by many tourists
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nowadays. A new breed of tourists seeking to spend vacations in ‘unspoilt’
environments has developed. The mass tourism market is even taking steps to
improve their previously sullied anti-environmental image. As a result, a good
proportion of environmentally conscious tourists are no longer prepared to spend
their holidays in over crowded, concrete jungles in some destinations of the
Mediterranean coastline such as the Costa del Sol and parts of the Island of Mallorca,
and Ibiza (Spain) (Earth Report, 2010). There is thus an increasing demand for
relatively well protected and unspoilt destinations in Africa such as Botswana,
Namibia, Tanzania, The Seychelles and Mauritius Islands among others which are
already popular and potential hot spots like Cameroon which are still relatively virgin
and unknown. The environmental destruction of many coastlines and tourism
destinations has led to the increasing adoption and application of measures (by
organisations like the World Tourism Organisation and other tourism industry
stakeholders (especially national governments) aimed at regulating tourism and other
related activities, thereby protecting the environment where tourism activities take
place (Holloway and Taylor, 2006; Inskeep, 1991).

Tourism activity also helps in partly financing the refurbishment, conservation,
protection, renovation, regeneration and sometimes transformation of historical areas,
buildings, monuments, and heritage sites (some of which are then transformed into
other functional uses like catering establishments, guest houses, souvenir shops)
through the money (entrance fees, purchase of souvenirs) made from tourists when
they visit these places (Holloway and Taylor, 2006; UNEP, 2002; Inskeep, 1991;
Mathieson and Wall, 1982). Cameroon is home to a large number of colonial
monuments ranging from churches (in Bali and Kribi), castles (in Buea and Douala),
forts (in Bamenda and Yoko) and normal houses (in Buea, Mamfe, Limbe) to
lighthouses (in Kribi and Limbe), fountains (in Buea), cemeteries (in Buea, Limbe,
Yaounde) and bridges (in Edea, Mamfe, Wum) dating from the period of German
colonisation (1884-1919). Some of these buildings/structures have been refurbished
and are presently being used for various religious, administrative and residential
purposes while others are in various stages of disrepair and ruin, a good number of
which stand the chance of being completely destroyed if they are not restored on
time (Mbunwe-Samba, 2001; Lauber, 1988).

More often than not, the negative effects of tourism (on the environment) in some
destinations like in Kenya, Botswana and the Caribbean islands have always
received more attention than the positive impacts (Mbaiwa, 2005a; ibid, 2005b; ibid,
2003a; Akama, 1999; ibid, 1998). This is perhaps justifiable because these negative

impacts of tourism are widespread and are much more felt and experienced
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especially at the destination level (in developing countries) not only by those directly
involved in the industry but also by persons who have nothing to do with it. The fact
that tourism activity in most cases often peaks only during particular periods of the
year makes it impossible in most cases for tourist demands to be conveniently
satisfied by the limited natural resources of the destination leading to the generation
of problems associated with structures and the environment of the tourist destination
(UNEP, 2002; Coccossis and Nijkamp, 1995). For the purpose of this research, the
negative impacts of tourism (which could either be short term or long term) will be

analysed from the environmental, socio-cultural and economic perspectives.

2.2.2 Negative environmental impacts

Due to the fact that many governments before now had always placed tourism
development and profits generation before environmental concerns, the focus in
many countries had been on how to look for ways to maintain and keep the tourist
economies running to the detriment of their ecosystems. Uncontrolled tourism
development is thus seen as posing a serious threat as well as being responsible for
the destruction and exhaustion of the environment and its scarce resources to the
detriment of the local communities and future generations as well as potential tourists.
Tourism’s impacts on the environment are multifaceted and diversified. They can be
classified into three main streams thus: pollution in its various forms, depletion of

natural resources, and the physical impact of tourism on the landscape.

2.2.2.1 Pollution

Pollution has and is still one of the most widely observed and discussed
negative/harmful impacts of tourism to the environment. Pollution can either be:

e air pollution (which most often results from the production and use of energy
and traffic from all sorts of motorised vehicles, aircrafts, dust, acid rain, etc)
(Kuylenstierna et al., 2002);

e water pollution (which is often the result of the indiscriminate discharge of
untreated waste into rivers, lakes and seas due to the lack of or
malfunctioning of sewage treatment plants in the tourist regions and disposal
of solid waste into the sea by cruise ships) (UNEP, 2002; Inskeep, 1991;
Mathieson and Wall, 1982; WTO, 1983; Tourism Concern, 2008);

e noise pollution (caused by noise generated from transport vehicles as well as
recreational vehicles, tourists and entertainment facilities (Holden, 2000;
Mieczkowski, 1995);
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e visual and aesthetic pollution and degradation (which is the result of poor
planning, designing and layout of hotels and other tourist infrastructures,
improper landscaping, use of poor quality material on external surfaces,
defacement and pilfering of historical and important natural sites) (Archer et
al., 2004; Holden, 2000; Mieczkowski, 1995);

e site pollution caused by solid waste, littering, and sewage disposal is the
result of rampant and uncontrolled littering and disposal of waste due to the
absence or inadequacy of proper waste disposal facilities as is the case in
many parks and nature reserves which are remote and receive very high
number of tourists (UNEP, 2002; Nepal, 2002).

The research will examine the existence and potential impact of the various types of
pollution on sustainable tourism development in Cameroon in existing sites like on
Mount Cameroon and in the Korup National Park for example and along the coastal

resorts of Limbe and Kribi.

2.2.2.2 Depletion of natural resources

These can be water/marine resources, local resources and land degradation,
conflicts with methods of land use. Tourism development is most often accompanied
by the intensified utilisation of resources both within and without the immediate
vicinity of the area in question by the tourism facilities and the local communities.
Water, for example, is one natural resource that is overused in the tourism industry. It
is used, for example, by tourists, hotels, golf courses and swimming pools. During
the holiday season, over usage can lead to water shortages and degeneration in the
water supply especially in drier regions like around the Mediterranean Sea (France,
Spain, Portugal, Italy, Greece, Turkey, Tunisia) for example which harbour some of
the world’s most popular holiday destinations as well as in arid regions of the Middle
East and North Africa which are also popular tourist destinations (De Stefano, 2004).
With the allocation of land and other concessions to tourism companies, the quantity
of land/marine resources available for the local communities is diminished. This is
due to the fact that tourist infrastructure will not only be constructed on previously
open areas which could have been land used for agricultural and pastoral activities
(especially in developing countries) but tourism development also leads to sand
mining and quarrying for construction (which is likely cause beach and sand dune
erosion as well as soil erosion if done in excess) for example resulting in competition
between developers and local inhabitants over the use of these resources. Road and
airport construction necessitates sand mining and quarrying which not only causes

pollution but is responsible for land degradation, loss of wildlife habitats and
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deterioration of scenery as well as a rapid depletion of these natural resources.
Paradoxically, however, while the utilisation of resources (natural sites like beaches
and forests) allocated to the tourism companies are in most cases well managed and
conserved because public access is often not permitted, the host community’s
utilisation of the resources not delineated for tourism activities is intensified because
their areas of operation are reduced. This leads to the rapid depletion of resources
within these host community areas (UNEP, 2002; Holden, 2000; Mieczkowski, 1995).
Tourism development usually accompanies population movements. If the workers
needed to staff the new infrastructures cannot be recruited locally, they will have to
be brought in from elsewhere. These workers will not only need land for housing but
will also need water, building materials, fuel (wood) among others, thereby increasing
pressure on the existing resources because they will have to compete with local
residents for the existing natural resources thereby intensifying their usage and rapid
depletion. In addition the seasonal character of the tourism industry implies that
many destinations often have as much as ten times more inhabitants in the high
season placing extreme pressure on the available resources. This accentuates the
rapid depletion of the available resources, the depletion of which could act as a

springboard for conflicts (Archer et al., 2004; Sulaimann, 1996).

2.2.2.3. Physical impacts

Negative physical impacts of tourism could be in the form of:

e Land degradation and floral/faunal deterioration which often results from
trampling by tourists in vegetation, deforestation and poor land use through
clearing of forests, sand extraction from the seas, destruction of coral reefs
for the construction of new tourism facilities and exaggerated marina activities
and development (like in the United Arab Emirates and the coastal resorts of
Tanzania, Kenya, Senegal and the Gambia). The fragile nature of most of
these ecosystems (which includes rainforests, mangroves, coral reefs,
wetlands and alpine regions) entails that they succumb very easily to the
slightest perturbations. Unfortunately however, regions with these eco
systems are very popular and attractive among tourists and developers, and
as a result their ecosystems are under ever increasing pressure (UNEP, 2002;

Coccossis and Nijkamp, 1995).°

6 According to UNEP (2002), in industrial countries, mass tourism and recreation are now fast overtaking the
extractive industries as the largest threat to mountain communities and environments. Since 1945, visits to the 10
most popular mountainous national parks in the United States have increased twelve-fold. In the European Alps,

tourism now exceeds 100 million visitor-days. Every year in the Indian Himalaya, more than 250,000 Hindu pilgrims,
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e Unsustainable and intensified land use caused by increased tourism
development. Land used for other (agricultural and pastoral as well as natural
landscapes) activities is allocated to construction activities leading to the
destruction and disappearance of some flora, fauna and marine life on the
land where the developments take place. This is often the case in many
tropical regions, and coastal wetlands where forests are cleared and wetlands
drained for construction and other marina development activities respectively.
These activities seriously disturb the existing ecosystem in the short term and
provoke their destruction in the long term (Archer et al., 2004; UNEP, 2002;
Jenner and Smith, 1992). Some areas of the African continent where the
environmental impacts of tourism have been deeply felt are along Africa’s
Mediterranean coasts, Egypt, Kenya, Mozambique, Tanzania, Senegal,
Gambia, Seychelles, South Africa and Zanzibar among others (Tourism
Concern, 2008; Jones, 2003).

2.2.3 Socio-cultural impacts of tourism development

Society from time immemorial has always been in a state of change. These changes
have resulted from the coming into contact of various peoples and groups for various
reasons. In the past centuries, these contacts were created as a result of trade and
wars between nations but in the recent past especially as from the beginning of the
20" Century, globalisation and tourism have been some of the key factors causing
population movements. These movements impact on the daily social and cultural
lives of the host communities and are responsible for creating the various socio-
cultural changes in communities, regions and countries.

According to Mathieson and Wall (1982), three main cultural types are susceptible to
change and can attract tourists to a particular destination. These are inanimate forms
of culture (traditional arts and crafts, historical buildings and monuments), animated
cultural forms (carnivals, traditional festivals and ceremonies, and religious events),
and scenes of the normal day to day life of the host communities.

In relation to tourism, these changes are very obvious in many regions due to the
rapid pace with which tourism development has taken place in these destinations
and the significant differences between the host communities and the guests. Many

of these changes especially with regards to the host communities (in developing

25,000 trekkers, and 75 mountaineering expeditions climb to the sacred source of the Ganges River, the Gangotri
Glacier. They deplete local forests for firewood, trample riparian vegetation, and strew litter. Even worse, this tourism

frequently induces poorly planned, land-intensive development.
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regions) have largely been viewed as being negative even in areas where economic
development has been (and could be) brought about only through tourism
development. Through direct and indirect employment in the tourism industry
(service staff in hotels, shops, nutrition, arts and crafts, agriculture), members of the
local communities perform formal and informal jobs and thus profit from the
establishment of the industry in the region. This has clearly been observed in
developing countries like in Botswana (Mbaiwa, 2004), Kenya (Sharpley and Telfer,
2002) and in The Gambia (Brown, 1992). The focus however is often on the negative
impacts of tourism development which include congestion, conflicts, erosion of

traditional values and norms, prostitution and increased crime rates.

2.2.3.1 Congestion

Congestion of people and other motorised vehicles in popular destinations caused by
the seasonal nature of the industry thereby overloading the tourist infrastructures and
amenities and increasing the carbon emissions in theses destinations resulting in
serious noise and air pollution which is environmentally destructive, alters the
behavioural pattern of wildlife and also seriously diminishes the quality of the holiday
experience (UNEP 2002; Mowforth and Munt, 1998).

2.2.3.2 Conflicts

Conflicts and confrontations between host communities and visitors many of whom
have little knowledge about the customs and traditions of the places they are visiting.
This could give rise to social tensions and in some cases open culture clashes in
places where there are very high tourist densities. Conflicts could also arise as a
result of the inequality gaps between the tourists and host communities working in
the tourist industry. Culture clashes have been observed in Egypt Senegal, Tanzania,

Kenya, Namibia, South Africa, Zanzibar, etc (Tourism Concern, 2008).

2.2.3.3 Erosion of traditional values and norms

This is the direct consequence of the employment of a high proportion of women in
the tourism industry. Full time employment in this industry means some women have
long working hours and work even on weekends, they are thus away most of the day.
Some women even earn more than their partners and husbands, thus reducing their
dependence on men and being ‘independent’. This often causes friction and tensions
in the households and is also responsible for the disruption communal lifestyles
(Duffy and Smith, 2003; McCarthy, 1994).
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2.2.3.4 Prostitution, human trafficking and crime

Though many developing countries consider prostitution to be illegal, many
government officials actually take a very passive stance on the issue of prostitution
and in some of these countries, it is actually considered to be a very important
source of foreign exchange. In the Philippines for example, sex tourism is considered
to be the third largest source of foreign exchange (Hashimoto, 2002). This is the
same situation in Thailand where even though prostitution is illegal, the development
of prostitution is part and parcel of Thailand's tourist industry and it is actively but
indirectly encouraged by the government which considers it to be a very important
foreign exchange earner (Becker, 1994). The growth of male prostitution (beach boys)
in many of the Caribbean Islands (Dominican Republic, Jamaica) according to
Momsen (1994) is a direct response to tourist demand (from European women). The
sex tourism industry in less developed regions has been fuelled by the ever
increasing demand for prostitutes by tourists and business men from the rich western
and other industrialised countries. This has led to the increase in crime rates
(especially petty thefts being perpetuated on tourists) human trafficking across many
national and international borders (with the flow moving from very poor regions and
countryside to the tourism centres) resulting in the rapid spread of sexually
transmissible diseases (HIV/AIDS in particular), child prostitution and an increase in
hard drug use in the destinations where the sex tourism industry flourishes (Clift and
Carter, 2000; Hall, 1997; Seabrook, 1996; Davidson and Taylor, 1995).

Socio-cultural interactions between hosts and guests can thus have both positive as
well as negative effects on the host communities. Proper sustainable tourism
development management should ensure that from the very onset of tourism
planning and development, stringent measures should be taken which will eventually
guarantee that the cultures of the host and guests are not trampled upon when the
two cultures come into contact. This can be done through education and sensitisation
of all stakeholders on key aspects of societal and cultural norms, behaviour and
practices of the various societies, creation of visitor information centres and
publication of information about the regions to be distributed at the sales points in the
countries of departure which could help in reducing culture clashes, conflicts and
misunderstandings (Coccossis and Nijkamp, 1995; OECD, 1980).

The above mentioned socio-cultural impacts are ethical in nature because they raise
issues relating to behavioural patterns and interactions. These concerns deal with
the impacts and consequences that tourism development has on the communities i.e.

among the members of the community themselves, between the host communities
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and tourism operators, and between the host communities and the visiting tourists
(Hudson and Miller, 2005).

2.2.4 Economic impacts of tourism development

According to the WTTC, after four years of growth averaging 3.6% p.a., travel and
tourism economy GDP growth slowed to just 1.0% in 2008, its weakest performance
since the beginning of the recession. The contribution of the travel and tourism
industry to world GDP was expected to rise from 9.4% (US$5,474 bn) in 2009 to
9.5% (US$10,478 bn) by 2019. At the same time, total employment within the travel
and tourism economy was expected to rise from 219,810,000 jobs in 2009, 7.6% of
total employment, or 1 in every 13.1 jobs to 275,688,000 jobs, 8.4% of total
employment or in 1 in every 11.8 jobs by 2019 (WTTC, 2010). However, the
proceeds from this growth is in most cases unevenly distributed with the developed
regions profiting more to the detriment of the less developed regions even though
they have some of the leading tourist destinations and are actually witnessing
phenomenal growth (double that of the developed regions) but poor capital returns
because they do not own the facilities located in their regions. It has been observed
in many tourism ventures that the host communities actually benefit very little in
capital terms. This is as a result of the many hidden costs which are involved in the
operations. These costs are detrimental to the host communities because in most
cases, they are merely passive stakeholders and have a very little say in the
management operations and decision making processes of the industry making the
distribution of profits very unbalanced between the various stakeholders and very
profitable for the foreign owners who pass on these hidden costs to the host
communities. This can be very detrimental to the less developed regions and
countries which have tourism as the backbone of the economy and heavily rely on it
for income, employment and general rise of the standard of living (Mbaiwa, 2005a;
Mbaiwa, 2005b; Shackley, 1994). Unfair competition, leakages from tourism revenue,
the development of enclave tourism in some tourist destinations as well as the non-
inclusion of local businesses and products in the product pallet of the tourism
operators are some of the major reasons for this economic imbalance between the

various stakeholders.

2.2.4.1 Competition

Tourism development usually uses up a lot of space and requires a lot of manpower
to service the operations. Thus, in some situations, land destined for agricultural and

pastoral usage is diverted to the tourist industry with the resultant effect that less land
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is then available to the local inhabitants for the traditional activities (like food
cultivation and cattle rearing for example) which then stand the risk of dying out. Also
the local labour used in executing these activities becomes reduced as they are then
recruited by the tourism industry or begin carrying out mainly tourism related
activities. The consequence is less output and price increases in some tourist areas
and destinations because of scarcity and the influx of more visitors with a higher
purchasing power (Inskeep, 1991; OECD, 1980).

Competition also happens when migrant workers from other regions descend on the
tourist region in search of better living standards, thereby increasing the level of
competition for jobs and other services, thus placing extra pressure on the resources
of the community (Todaro, 2000; Sharpley, 1994; Krippendorf, 1994; Parnwell,
1993)".

2.2.4.2 L eakages

The development and increasing popularity of all inclusive package holidays during
the last five decades by foreign owned companies or transnational tourism
corporations (TTCs), has led to a drastic decline in the revenue that goes to the host
communities. Almost 80% of the tourists’ expenditure as well as the proceeds gained
by the owners of the businesses remain or is exported back (export leakage) to the
home country (Holloway and Taylor, 2006). However, the degree of foreign leakage
depends on the tourism sector. In the Kenyan tourism industry for example, the
degree of leakage is lesser in the safari tourism sector (34-45%) because it employs
tour guides and rangers as well as independent locally run tour operators when
compared to the all-inclusive beach tourism sector which has a leakage rate of 62-
78% (Madeley, 1996).

The percentage of leakage at the destination level further increases if local
businesses are marginalised or completely cut out of the operations and tour
companies decide to import all basic necessities (import leakage®). This is often the
case in less developed regions where hotels practice what is commonly referred to
as enclave tourism. According to the World Tourism Organisation, in 2005, it was

estimated that leakages accounted for about 10% of tourism income in developed

7 Other research however shows that the influx of migrant workers actually does not increase the level of job
competition. Most often they take up employment in sectors which the local inhabitants do not want to work in (Monk
and Alexander, 1986; Connell, 1987; Lever, 1987). This is the case for example with the tourism and construction
industry in the United Arab Emirates where almost all low-skilled jobs in these sectors are occupied by foreigners.

8 According to UNCTAD at the dawn of the 21% Century, (1999/2000) the average import-related leakage for most
developing countries was between 40% and 50% of gross tourism earnings for small economies and between 10%
and 20% for most advanced and diversified economies (UNCTAD, 2000).
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countries, while in developing regions with a high dependence on tourism such as
Mauritius, Seychelles, Kenya, leakages varied between 20% to over 50% of gross

tourism receipts (Holloway and Taylor, 2006).

2.2.4.3 Employment and exploitation

Tourism is responsible for the generation of employment both in the tourism
generating countries as well as in the destination countries. In the tourism generating
countries, employment is created for tour operators, travel agents, and through the
revitalisation of regional airports and surrounding regions (Sharpley, 2002). However,
on the side of the host communities, the type and quality of formal and informal
employment generated is most often questionable as most of the workers are
employed mainly in seasonal low-paid unskilled jobs in the formal sector as well as
hawking and petty trade in the informal tourism sector. The senior and better paid
jobs are most often occupied by expatriates or non-natives (Gladstone, 2005).

Thus, in many tourism destinations especially in less developed regions, the host
communities end up receiving only a very minimal fraction of the proceeds from
tourism. This often creates economic problems (e.g. job insecurity and loss of
income, no fixed working contracts and thus no guarantee of employment from one
season to the next, difficulties in getting training, the absence of employment-related
medical benefits and unsatisfactory housing and working conditions) for destinations
that are heavily dependent on tourism (Holloway and Taylor, 2006; Gladstone, 2005;
UNEP, 2002). In addition, women employed in the tourism industry where they make
up to 70% of the labour force (half of whom are below the age of 25 years) suffer
from severe exploitation. They are underpaid, undervalued, have no say in the
decision making and tourism planning processes, discriminated upon and earn less
than men even when they have higher qualifications than their male colleagues
(Cukier, 2002). Exploitation (of women) in the tourism industry has been observed for
example in Kenya, the Philippines, Senegal, Tanzania, Thailand and Zanzibar
(Tourism Concern, 2008).

2.2.4.4 Enclave tourism

In addition to completely depending on imported commodities, some tour operators
operate and own all the basic infrastructures which cater for the daily needs of the
tourists within their resorts. The resorts are therefore self-containing with restaurants,
shopping arcades (offering all sorts of services from barbers to souvenirs) and other
recreational facilities for example located within the resorts or onboard cruise ships

(as the case maybe). They are owned by the hotel operators and are very similar to
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those in the developed countries in terms of architectural design and style,
gastronomy and management (Gladstone, 2005). As such the tourists during their
holidays have no incentive to go out of the confines of the resort to purchase
anything in the regions where the resorts are based or where the ships anchor. The
local communities in such situations profit or stand to gain very little from the tourism
industry. In Botswana for example, in 2005, more than 53% of all accommodation
facilities were 100% foreign owned and only 18% fully owned by nationals. Foreign
owned hotels imported more, and employed fewer local people per dollar of revenue
than other hotels. Thus the trickle-down effect on local economies was small
(Mbaiwa, 2005b and 2003a). Therefore tourism’s contribution to the economy in most
of these less developed regions via the tourism income multiplier effect is

infinitesimal (Tourism Concern, 2008; Holloway and Taylor, 2006).

The introduction of alternative forms of tourism in the last three decades most
especially in the 1980s and early 1990s was motivated by the desire of
environmentally conscious researchers, scientists and scholars to measure, control,
monitor and propose measures aimed at limiting the negative effects of tourism
development in the destination regions while guaranteeing profitable and active
participation of all stakeholders as well as the desire of environmentally conscious
tourists to seek better and alternative ways of enjoying their vacations in clean,
unpolluted and non-congested environments. These forms of tourism have at
different moments variously been called ‘responsible’, ‘green’, ‘nature’, ‘adventure’,
‘soft’, and ‘eco’- tourism). Though different in name, most of them represent only very
limited variations in their themes (Weaver, 2006; Wheeler, 1993; Lindberg, 1991;
Farrel and Runyan, 1991). Many countries especially in areas where the natural
beauty and resources have not yet been destroyed are increasingly adopting these
environmentally conscious and sustainable approaches in developing their tourism
industries.

Mindful of the fact that one of the main goals of this research is to examine how
these sustainability practices and principles can be applied when developing
Cameroon’s tourism industry which is still in a relatively early stage of development,
subsequent sections of this chapter examine the various stages in tourism evolution
from the 1950s which jointly contributed to the emergence and development of
sustainable tourism management principles and practices.

Also, issues and problems which could be eradicated or reduced if sustainability
principles and practices are adopted by already existing tourist destinations or better

still if adopted when managing the development of the tourism industry in Cameroon
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and the Central African sub-region which have not yet experienced the effects of

mass tourism will be examined.

2.3 The evolution of tourism (perspectives) since 1950

Before sustainable tourism (development) came to be implanted as the way forward
for the global tourism industry in the 21 Century, Jafari (1989, 2001) noted that in
the course of the last five decades there had been the sequential appearance of
different factors which had significantly influenced the perception and evolution of the
tourism industry as a whole since the end of the Second World War. These were
summarised by Jafari (1989) into the ‘advocacy’, ‘cautionary’, ‘adaptancy’, and

‘knowledge-based’ perspectives or platforms, which all appeared sequentially.

2.3.1 Advocacy perspective

This perspective showed strong support for tourism development immediately after
the Second World War in the 1950s and 1960s and this growth was motivated by
factors discussed in 2.1. According to this perspective, tourism growth would be
sustained by the unlimited supply of tourism resources like beaches, wildlife and
scenery and local cultures. Tourism was seen as a tool which could be used to
develop the newly independent but impoverished countries of the developing world
which lacked the resources for large scale industrialisation but had good climates,
were proximate to the tourist generating markets and possessed an abundance of
cheap labour. Direct and indirect revenue (generated by the multiplier effect on other
sectors of the local economy) could thus be generated from tourism. Since the tourist
industry is a highly labour intensive industry, skilled and unskilled employment would
be generated in the communities as a result of tourism development and it could also
serve as a stimulus for the economic development of stagnating peripheral regions
which had no resources for large scale industrialisation (McNulty, 1985).

According to supporters of the advocacy platform, the incentive and desire to support
the preservation of the unique socio-cultural, environmental and historical assets
would increase and a portion of the revenue collected will be used for restoration and
conservation work. Also, cross-cultural understanding would be advanced and global
peace will be enhanced between the hosts and guests (D’Amore, 1988). An
interventionist element was however postulated by some supporters of this
perspective who insisted that governments should take the first step in establishing
conducive market-sustained economic development through tourism (Truett and
Truett, 1982).
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2.3.2 Cautionary perspective

The intensification of tourism in many less developed destinations in the 1960s and
early 1970s clearly began exposing the negative impacts of unregulated tourism
development leading to calls for caution by many tourism experts and professionals.
Residents of tourist destinations (especially in less-developed countries) in the long
run suffered from unacceptably high environmental, economic and socio-cultural
costs due to indiscriminate, uncontrolled and unregulated tourism development.
Mindful of the fact that this was during the peak of the Cold War, some neo-Marxist
writers (Harrigan, 1974; Hills and Lundgremn, 1977; Watson, 1982) saw international
tourism as a continuation of the domination and exploitation of the less developed
regions just as it had been in the colonial era. Also the birth and popularisation of
environmentalism during this period and the publication of various books by
Crittendon, (1975) and Budowski, (1976) detailing the negative impacts of tourism on
the environment and the imminent conflicts between uncontrolled tourism
development and environmental protection helped in increasing awareness to the
cautionary perspective (Weaver and Lawton, 2002).

Advocates of the cautionary platform were quick to point out that some of the merits
of international tourism postulated in the advocacy perspective were very minimal in
concrete terms and as such tourism was not a very effective vehicle for the economic
development of less developed regions. They pointed out for example that the so-
called direct revenue was rapidly eroded through other administrative and marketing
costs which increased as destinations became more competitive. Also, host
communities found employment only in unskilled and underpaid jobs which in most
cases were seasonal jobs, and the multiplier effect was virtually minimal due
leakages in the host economies which were not capable of creating linkages to the
tourism industry (Holloway and Taylor, 2006; Gladstone, 2005; UNEP, 2002).
Proponents of the cautionary perspective also held the opinion that conflicts where
likely to arise because of misunderstandings and envy between visitors and host
communities due to the cultural differences, economic (wealth) disparities, and the
utilisation of resources between these two groups. According to Cohen (1988), these
differences could however be countered and conflicts avoided if the residents are
able to adapt services and products to tourist demands rather than satisfy their own

needs, hence the commodification effect.

2.3.3 Adaptancy perspective

One of the main shortcomings of the cautionary perspective was that even though its

supporters identified many of the shortcomings of uncontrolled tourism
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(development), they did not put forward any models which if implemented in the
tourism industry could make the realisations of the benefits outlined in the advocacy
perspective (of the 1950s and 1960s) possible. As a result, in the late 1970s and
early 1980s, focus in discussions among tourism scholars began shifting to the
formulation of possible solutions that could counter the negative impacts of tourism
highlighted by the cautionary platform. The adaptancy platform thus propagates the
adaptation of tourism (development) to the ‘unique socio-cultural and environmental
circumstances of any given community’ (Weaver, 2006). In this regard, support for
small scale locally owned tourism ventures is encouraged over large scale foreign
owned tourism ventures (Brohman, 1995)°. Among the various terms which have
been used to describe these adaptations, the term ‘alternative tourism’ came to be
widely recognised as the most befitting description of this form of tourism (Holden,
2000; Cazes, 1989; Gonsalves, 1987; Holden, 1984). As the name implies, the
various forms of tourism in the adaptancy platform were seen to be alternatives to

mass tourism and the two forms were considered to be polar opposites.

2.3.4 Knowledge-based perspective

The realisation of the inadequacies of the first three models and the
inappropriateness and impracticability of applying the adaptancy platform proposals
to destinations which could already be considered as mass tourism destinations
coupled with the increasing economic importance of the tourism industry and growth
in environmental consciousness led to the development of the knowledge-based
platform as from the late 1980s and into the 1990s. There was a gradual increase in
awareness and concern (if only in theory) of many governments, organisations, and
communities on the need to develop and manage environmental resources in a
sustainable manner. The guiding principles on how to go about environmental
protection and use which were eventually postulated found a good nesting ground in
the tourism industry which came to espouse most of the ideas of sustainable
development.

In addition, it became crystal clear that no particular model of tourism was perfect for
a destination. Positive as well as negative impacts were destined to occur
irrespective of the type of tourism practised in a destination (2.2). Tourism according

to Jafari (2001) thus had to be approached and studied using scientific methods like

® Ecotourism which emphasises nature based attractions and first gained considerable importance in the mid 1980s,

was one of the manifestations of alternative tourism.
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was done with other science disciplines in higher academic institutions and research
institutes.

According to supporters of this platform, tourism development had to be carried out
in a given destination only after thorough scientific analysis of its characteristics and
studies on the implementation of the required planning and management strategies
had been undertaken. That will be the case of this research which has as one of its
main objectives the drawing up a strategic framework for sustainable tourism
development management in Cameroon.

It is important to note that all these perspectives do coexist and can still be found in

the global tourism industry today (Jafari, 2001).

2.4 Sustainable tourism and sustainable tourism development

2.4.1 Definitions

Depending on the perspective from which it is examined, various definitions of
sustainable tourism and tourism within the context of sustainable development
respectively have been advanced by eminent professionals, researchers and
scholars of tourism and hospitality studies which some argue are one and the same
concept or two completely different concepts (Weaver, 2006; Sharpley, 2000;
Nijkamp and Verdonkshot, 1995; Butler, 1993). As Hunter (2003), Sharpley (2000)
and Butler (1996) argue, at the basic level there is a dichotomy in the way
sustainable tourism is perceived (i.e. either as an end in itself or as a means to an
end) and defined by the various actors concerned.
Butler, (1993, p. 29) defines sustainable tourism as
“a form of tourism that is able to maintain its viability in an area for an
indefinite period of time;”
Cater and Goodall (1992) on their part state that
“sustainable tourism depends on: (a) meeting the needs of the host
population in terms of improved standards of living, (b) satisfying the
demands of the increasing tourist numbers and continuing to attract them to
achieve this (c) safeguarding the environment to achieve the two foregoing
aims”( p. 318); whilst to
Archer and Cooper (1994),
“the concept of sustainability is central to the reassessment of tourism’s role
in society. It demands a long-term view of economic activity...and ensures
that the consumption of tourism does not exceed the ability of the host

destination to provide for future tourists” (p. 87);
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The dichotomy results from the fact that some arguments have been advanced that
sustainable tourism should be concerned in creating conducive environments and
situations where tourism flourishes as an end in itself like an economic activity, i.e.
environmentally sustainable tourism (Hunter; 1997; Hunter, 1995; Cater and Goodall,
1992) while other researchers however maintain that sustainable tourism theories,
practices and policies should be directed at finding a role for tourism in which it
becomes part of a more holistic concept covering the general framework/concepts of
sustainable development from which the whole concept of sustainable tourism
evolved in the early 1990s (Collins, 1999; Butler, 1996; Archer and Cooper, 1994;
Curry and Morvaridi, 1992; Cronin, 1990). Whatever the school of thought may be,
there is general agreement among tourism scholars of the applicability of the
elements which have been outlined by the WTO as the core indicators of sustainable
tourism and they are those which are generally used to measure the degree of

tourisms’ sustainability in a given destination (Manning,1996).

Figure 2.1: WTO core indicators of sustainable tourism

1. Site protection Category of site protection according to IUCN

2. Stress Tourist numbers visiting a site (peak per annum/peak
per month)

3. Use intensity Intensity of use per peak periods (persons per hectare)

4. Social impact Ratio of tourists to locals (peak period and over time)

5. Development control Existence of environmental review procedure or formal

site controls

6. Waste management Percentage of sewage from site receiving treatment
7. Planning process Existence of organised regional plan for tourism

8. Critical ecosystems Number of rare endangered/species

9. Consumer satisfaction Level of satisfaction by visitors

10. Tourism contribution to  Proportion of total economic activity generated by

local economy tourism

Source: Manning et al., 1996

Sustainable tourism development should be on the same par with other economic
activities when development decisions are being made by the various international
and national authorities. The former perspective is actually that which has come to
dominate tourism planning in practice leading to serious criticism by some scholars
of sustainable tourism about the attitude of some tourism policy makers, international

organisations and researchers. Some of these institutions for example describe
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those countries (like the Seychelles Islands, Mauritius and the Gambia) with the
consistently heaviest reliance on tourism as top performers making tourism exclusive
and ignoring all other sectors. They sometimes view sustainable tourism as a means
of maintaining the sustainability of tourism industry itself and not as a tool of
sustainable development (Lanfant and Graburn, 1992). However, it has been
justifiably argued that ‘for sustainable tourism to occur, it must be closely integrated
with all other activities that occur in the host region’ (Mckercher, 1993, p. 14) and this
should take place within the context of sustainable development as is the case in
Namibia, Senegal and Botswana.
Sustainable development' in itself propagates and encourages development in the
present so long as it is not detrimental to future generations and the environment
thereby guaranteeing that the options of future generations will not be limited (Telfer,
2002). The principles and recommendations presented in the Rio Declaration on the
Environment and Development and in Agenda 21 during the Rio Conference in 1992
further helped to propagate the idea of sustainable tourism development. These
principles became the guiding tool for the 1995 World Conference on Sustainable
Tourism which took place in the Canary Island of Lanzarote, Spain (France, 1997).
Butler (1993, p.29) defines tourism in the context of sustainable development as:
“Tourism which is developed and maintained in an area (community,
environment) in such a manner and at a scale that it remains viable over an
indefinite period and does not degrade or alter the (human and physical)
environment in which it exists to such a degree that it prohibits the successful
development and well being of other activities and processes”.
The World Tourism Organization’s (WTO, 1998) definition of sustainable tourism
development is the one which is frequently used by tourism planners and in tourism
research literature. It states that:
“Sustainable tourism development meets the needs of the present tourists
and host regions while protecting and enhancing opportunities for the future.
It is envisaged as leading to management of all resources in such a way that
economic, social, and aesthetic needs can be fulfiled while maintaining
cultural integrity, essential ecology processes, biological diversity, and life

support systems” (p. 21, 1998).

"“The sustainable development concept was popularised after the 1987 publication of the WCED report titled ‘Our
Common Future’ also commonly known as the Brundtland Report which defined sustainable development as
‘development that meets the needs of the present without compromising the ability of future generations to meet their
own needs’ (Steer and Wade-Gery, 1993; WCED, 1987, p. 43)
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The definitions clearly points out that in order for the sustainable development of
tourism to be successful, sound management of environmental, social and cultural
resources which guarantees satisfaction to all stakeholders and ensures the
protection and conservation of these resources for the present and future
generations, as well as the integration of tourism into other economic activities of the
region is indispensable and very important. These managerial, organizational and
educational demands have come to be referred to as principles governing the

sustainable development of tourism.

2.4.2 Principles of sustainable tourism development

From the above definitions, it is evident that sustainable tourism development or
tourism within the context of sustainable development guidelines and management
practices can be applied to all forms of tourism in all types of destinations, including
mass tourism and the various niche tourism segments. According to the United
Nations Environmental Program (UNEP),
“...sustainability principles refer to the environmental, economic, and socio-
cultural aspects of tourism development (and management), and a suitable
balance must be established between these three dimensions to guarantee
its (tourism developments’) long-term sustainability” (UNEP, 2002).
This approach as it can be observed contrasts sharply with the neoclassical
economic theories, on which mass tourism development models were founded in the
1950s resulting in positive but mostly many negative consequences for the host
regions and in the process increasingly widening the gap between rich and poor,
increasing crime rates and disrupting traditional life styles.
Regardless of the perspective from which sustainable tourism development is
perceived, from the heretofore mentioned definitions and other definitions of
sustainable tourism development which abound, certain key principles and tenets

dealing with this topic can be clearly identified. These include:

2.4.2.1 Conservation and optimal/sustainable use of resources

Sustainable tourism development encourages the use and conservation of natural,
cultural and social resources. For this to be effectively developed, proper planning
and management guidelines have to be laid down by the authorities concerned with
due consideration to the environmental and human resources. In these guidelines,
principles and policies, care should be taken to guarantee that these resources are
optimally, appropriately and proportionately used through encouraging active

cooperation that between the various stakeholders. Potential conflicts between the
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stakeholders (individuals, organisations and business investors, government as well
as national and international organisations) will thus be avoided in the immediate and
long-term, and present as well as future generations will benefit from the
development and management of the resources (Harris et al., 2002; Hall and Lew,
1998; Cater and Goodall, 1997; Olindo, 1997; Eber, 1992; Butler, 1991).

2.4.2.2 Linkages

Mindful of the fact that sustainable tourism is part and parcel of sustainable
development, sustainable tourism planning, development and management should
not be done in isolation. In fact proper planning and management are the essential
keys to successful tourism development at the initial and operational phases
respectively. Poorly planned and managed (sustainable) tourism ventures are
doomed to be disastrous to the host communities, guests and the place itself as
experience has proven (Tosun and Timothy, 2001; Tosun, 2000). As such, the whole
process of sustainable tourism planning, development and management should be
integrated into the national and regional sustainable development objectives of the
country or region where it is being carried out (Farrell, 1992). Existing links between
the use of the various environmental and economic resources as well as socio-
cultural resources and factors in a region should be taken into consideration when
developing the various types of tourism. All the key players (host communities,
guests and environment) should be willing and ready to accept and adapt to changes,
the degree of which may vary depending on the region and type of sustainable
tourism being developed. In this way, a dynamic and harmonious relationship
favouring the growth of tourism is established among the stakeholders (Wight, 1998).
Sustainable tourism development should thus be able to blend in with the
surroundings and use of resources through proper planning and effective
management using tools such as:

e carrying capacity and levels of use (Daily and Erlich, 1992; Shelby and
Heberlein, 1984);

e measuring the cumulative effects assessment (CEA) (to ensure and preserve
the optimal functioning and productivity of the natural resource base while
taking into consideration social goals and values when making proactive
decisions aimed at guaranteeing environmental and social sustainability)
(Duinker, 1994; Ross, 1994; Sadler, 1986);

e Measuring the limits of acceptable change (LAC) which can be effected when
dealing with issues guaranteeing the quality and the management of the

impacts of tourism attractions taking into consideration the tourism potentials

39



as well as the environmental and socio-economic attributes of the area of
potential tourism development and due consultation with the host community
before and during development. This guarantees broad-based local and
public involvement through all stages of the development process and offers
the possibility of constantly adapting as well as adjusting and fine tuning the
sustainable development indicators to meet the changing demands (Wight,
1998);

e Assessing the visitor impact management (VIM) on resources of tourism
destinations and the level of their experiences through systematic and
continuous data collection. This helps in determining the impacts (success or
shortcomings) of the various managerial strategies being implemented and
the degree of desirability of probable alternatives (Vaske et al., 1994);

e Addressing the issue of visitor experience (and use) and resource protection
(VERP) by collecting data from the visitors and involving the local population
in all stages especially during the planning (and management phases), as
well as constantly monitoring the effects of measures which are already in
place and adjusting them annually to match existing demands. In so doing, it
is possible for planners and managers to be able to have measures of the
appropriate conditions in which sustainable tourism can flourish rather than
measures of the optimum capacity at which tourism can still be sustainable in
a given region. (Hof et al., 1994 cited in Wight, 1998).

2.4.2.3 Integration of sustainable tourism into sustainable development

The adoption and implementation of sound management policies in sustainable
tourism development should make it possible for a wide variety of local economic
activities to be supported (through tourism). These activities could be formal and
informal ranging for example from supplying tour guides and parks rangers who are
members of the local community, agriculture (supply of dairy produce, vegetables
and foodstuff to the hotels by local farmers) local arts and craft markets to service
tourists’ demand, cultural animation infrastructure owned and managed by the local
communities. The economic activities of the host communities and the sustainable
tourism ventures should be able to improve the living standards of the host
communities, allow them to share in the profits of the tourism industry and contribute
financially to overall local, regional and national development (Tosun, 2001). The
benefits and environmental costs of these activities should always be taken into
account and care should be taken to ensure that if possible, the life wire of the

community should not be tourism alone because it is an industry which relies very

40



much on other external forces over which the tourism industry itself has no control. In
the sustainable development of tourism, the community should therefore have a
broad economic base and the over reliance on tourism alone should be controlled
(Wight, 1998; Vanhove, 1997; Farrell, 1992).

2.4.2.4 Stakeholder participation (Public involvement)

Active stakeholder participation is encouraged and demanded of all groups at all
stages of the development and operational process. In sustainable tourism
development management, the local communities (which before now where sidelined
by the governments and investors) are called upon and encouraged by the
government and industry operators to take on active roles in the whole process of
tourism development from conception through planning to implementation and
operationalisation (Getz and Timur, 2005; Marien and Pizam, 1997). Developers and
planners however have to give ample consideration to the attitudes and feelings of
the local community to any developments as well as the community’s sense of place
and attachments to the area to be developed. Local communities including minority
groups, women and indigenous people should be integrated in the process and
encouraged to actively participate (e.g. through consultations, public information, and
workshops) in planning, developing, controlling, managing and even owning tourism
ventures (Sofield, 2003; Wight, 1998). In so doing, they not only become educated in
aspects of the various stages and processes involved in sustainable tourism
management and development, but they actively participate in the process and have
a share of the benefits which should be equitably distributed. This has made it
possible in places like Australia, Canada and Senegal, and to a lesser extent
Botswana and Tanzania for the local citizens to own and operate their own
businesses ranging from tour operating services, art and craft galleries, bed and
breakfast services as well as restaurants and eateries among others (Marchant,
1999). Active public involvement and empowerment ensures that the hands-down
approach in which local communities are always consulted only towards the end of
the planning stage at public meeting in which the professionals simply ‘impose’ their
plans on them is avoided (Wight, 1998). To involve stakeholders in management and
other sustainable tourism development processes however, researchers and
planners must first identify and understand the socio-cultural organisation and
functioning of the community as well as the elements that comprise stakeholder’s
knowledge of the concept of sustainable tourism. This can be effectively done by
identifying what Gunn (1988) termed ‘knowledgeable individuals’ in the community

who by virtue of their positions and training in the community have special access to
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more sources of information than the ordinary members of the community and can
effectively contribute to input and the development of the sustainable tourism
industry by tapping on their expert knowledge, experience and insight in particular
areas (Twining-Ward and Butler, 2002). It should however be noted that for public
participation to be effective, a minimal degree of democratic freedom should exist in
the region (and country) permitting the citizens to be able to express their ideas
without fear of any reprisals whatsoever from the authorities. Education, broad based
consultation and active stakeholder participation therefore become very vital

ingredients if sustainable tourism development management is to succeed.

2.4.2.5 Education and monitoring

If future generations stand a chance of benefiting from our environmental and socio-
cultural heritage, then these have to be protected and in order for these to be better
protected and conserved, all stakeholders operating in tourism need to be well
educated and trained by experts from the government, tour operators and non-
governmental organisations (NGOs) not only on the benefits of sustainable tourism
but also on the need to develop, manage and practice tourism forms which are
environmentally, socio-culturally and economically sustainable. Tourism industry
personnel should be continuously trained and educated in conferences, workshops
and seminars on the importance of maintaining and observing sustainability
principles as well as on the techniques and strategies which can be used to monitor
and measure the effectiveness of these principles so that visitor satisfaction is
guaranteed and the resources are not destroyed (ICRT, 2002; Moscardo, 1996). Also,
the awareness of the local communities and tourists should be raised on issues
dealing with sustainable development, relationships between the hosts and the
guests through the creation of visitor information centres manned by trained
personnel in the tourist destinations, and through responsible marketing of tourism
and the distribution of ‘tourist ethics’ for example to tourists at the points of departure
or on arrival at the destination (Drost, 1996). In all the stages of the process of
tourism development and operation, monitoring of the impacts of tourism should be
constantly done. Constant monitoring through the development of new monitoring
techniques or the adaptation and usage of existing techniques such as CEA, LAC,
VIM, and VERP to address the various aspects of tourism development and
management should be employed at all stages from planning through to operation
(2.4.2.2) (Miller, 2005; Ritchie and Crouch, 2003; Wight, 1998). This will enable

problems that might arise to be solved in time as well as give ample time to the local
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inhabitants to respond to changes which might occur and take advantage of

opportunities which might arise.

2.4.2.6 Respect of the host communities

A fundamental principle of sustainable tourism development is the importance it
places on the environment, economy, political, social and cultural set up or structures
of the destination areas. The socio-cultural authenticity as well as the environmental
and economic attributes of the host community should be respected (Edgell, 2006;
ICRT, 2002). Success of this principle is guaranteed if the guests (outside investors
and tourists) take time to read, learn and acquaint themselves about the cultures,
customs and traditions of the host communities before embarking on projects and
trips (Drost, 1996). This will ensure that culture clashes and conflicts do not occur
because the visitors will have an understanding of how the host communities think,
reason and function (Hudson and Miller, 2005; UNEP, 2002).

If attention is paid to the implementation of the above mentioned principles in the
planning, development and management of tourism destinations, the impacts of most
of the problems which always accompany economic growth caused by tourism
development will be eliminated. The management of the sustainable development of
tourism should therefore be geared towards ensuring that the industry develops in a
way that possible problems both tangible and intangible, seen and unseen can be
predicted in advance (through constant monitoring and controls). It should also
ascertain that all stakeholders are consulted before major decisions are made from
the very beginning and throughout the planning and development process, and they
should actively and gainfully participate in the tourism and conservation ventures
which should act as motors of socio-economic development to the communities and

regions and guarantee increased visitor satisfaction (Figure 2.2).

Figure 2.2: Sustainable tourism development management: main goals

Environment

- Visitor
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Source: Researcher
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2.5 Summary and conclusion

Improvements in transport and communications, increasing income and wealth after
1950 all combined made it possible for many people to travel and visit near as well
as distant destinations making the tourism industry to become a very important GDP
generator to regions and countries at both the demand and supply ends of the
tourism product. However, uncontrolled tourism growth and construction also led to a
crisis in the industry especially at the destination level with the environment paying a
very high price. Sections 2.3 and 2.4 have shown that sustainable tourism
development is thus a result and response to the crisis in the tourism industry. In this
research, sustainable tourism development management will be looked at from the
perspective of tourism in the context of sustainable development. Analysis will be
made of the progress made so far in the implantation and management of
sustainable tourism development in Cameroon especially with regards to eliminating
or preventing the growth of the negative impacts associated with uncontrolled
tourism development; successes and shortcomings observed so far and the root
cause of these shortcomings with particular emphasis from the management point of
view will be examined. Also the research will be investigating if the above mentioned
principles are applied both theoretically and practically in Cameroon’s tourism sector.
In so doing, the research will focus on sustainable tourism development
management plans and concepts presently place (if any), their effectiveness and the
means used in applying the above mentioned principles in the different tourist
regions of Cameroon. In addition the research will investigate the possibilities of
developing new tools and guidelines as well as adapting, tailoring and incorporating
existing ones to suit the local conditions and demands where necessary (Tosun,
2001; Hunter, 1997) in the planning and development of various facets of
Cameroon’s tourism industry. These will all be integrated in a strategic framework for
sustainable tourism development management in Cameroon that is proposed by the
researcher at the end of this research.

This approach it is hoped and as it has been proven in other countries will be the
best approach at developing not only the tourism industry of Cameroon alone but it
will be viewed as a motor for the development of other sectors as a whole through
linkages which will be created in the process thereby promoting not only local

economic development but also regional and national economic growth.
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Introduction

In the context of this thesis, sub-Saharan African will include all those countries
which are located south of the Sahara desert i.e. countries of west, central, east and
southern Africa. This region stretches from Senegal in West Africa through the
Democratic Republic of Congo in Central Africa to Ethiopia in the eastern part of
Africa and down to the Republic of South Africa in Southern Africa.

The African continent is one of the most culturally and geographically diverse
continents in the world. Due to this diversity, it is possible to divide the continent into
5 main sub-regions based on their topography, flora and fauna, and cultural history.
To the north is the Maghreb region whose principal characteristic is the almost 10
million square miles of Sahara desert and Sahel vegetation (stretching from
Mauritania, Morocco through Libya, Tunisia, Algeria and Egypt); the western region
of Africa whose main feature is the River Niger (spanning countries like Senegal,
Gambia, Mali, Ivory Coast, Ghana, Togo, Benin, Niger, and Nigeria); followed by the
central African region whose main characteristic is the tropical equatorial rain forest
(Cameroon, Congo, Democratic Republic of Congo, Gabon, Equatorial Guinea, Chad,
and Central African Republic). The eastern region is made up of countries located in
the rift valley (like Kenya, Tanzania, Uganda, Ethiopia, Eritrea, Djibouti, Somalia,
Burundi, Rwanda) and finally the southern region comprises countries around the
Kalahari and Namib deserts (e.g. Namibia, Botswana, Zimbabwe, Mozambique,
Swaziland, Lesotho and South Africa). In almost all these sub-regions tourism
activities are being carried out at varying degrees with different levels of development
and success (Map 3.1).

It should be noted that Chapters Three and Four come before the Methodology
Chapter (Five) because of the funnel shaped nature of this research (Figure 5.1). It
was imperative for the researcher to clearly justify the objectives of this research and
develop the research questions at the start of the research. This could best be
explained by examining some of the tourism indicators of different sub-regions and
countries mentioned above in relation to those of Cameroon so that a clear picture of
the level of Cameroon’s tourism development in relation to the other countries could
be obtained thereby justifying the need for more research as to the causes of this

disparity.
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Map 3.1: Emerging and established tourist destinations in Africa — International tourist arrivals
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3.1 Tourism Evolution in sub-Saharan Africa from 16" Century to the
present

In this section an examination will be made of the principal factors influencing the
growth of the tourism industry in the sub-regions of sub-Saharan Africa which in spite
of the economic recession has still continued to post positive visitors arrivals and
recorded the fastest growth rates in terms of international arrivals during the last 5
years when compared to the rest of the world (Table 3.1). This clearly shows that the
continent has enormous potential for the development of various types of tourism

activities which still need to be tapped and harnessed

Table 3.1: Sub-Saharan Africa and international tourist arrivals, 2005-2009."

Year Sub-Saharan Africa: | Global growth rate
growth rate (%) (%)

2005 10 5.5

2006 12 6.1

2007 07 6.1

2008 04 2.0

2009 05 -4.0

Source: World Tourism Organisation (UNWTO), 2007; 2010

Several factors are responsible for shaping the tourism industries of the countries in
these sub-regions. It is by examining these factors that it will be possible to
understand why there are variations in tourism receipts between the sub-regions and
also get an understanding of why different types of tourism activities are practised in
the different sub-regions. These are the political history, natural and cultural histories,
the environment, the transport and communication infrastructure, accommodation
and sanitary facilities as well as government legislations in the various countries.
Added to these, the legacy of the Slave Trade as well as colonialism all play an
important role in shaping the current tourism industry in these sub-regions (Shackley,
2006).

Pliny the Elder (AD 23-79) was the first classical author to write comprehensively

about the African continent. Though it was a compendium of ‘fact and myth’, it

" Africa's share of the tourist market was still only 5% - or around 50 million tourists from a total of nearly 900 million
in 2009
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included accounts about the north and west of Africa. Other earlier writers who
helped in making the African continent known in those early days included Ibn
Battuta in his book The Travels of Ibn Battuta (Macintosh-Smith, 2000); Leo
Africanus (1485-1554) who travelled widely in Africa and wrote A Geographical
Historie of Africa (Maalouf and Slugett, 1990), in which one of the first detailed
descriptions is done of the city of Timbuktu which in the 16™ Century was a major
religious and cultural centre with a university said to have 25000 students and a
population of close to 200 000 inhabitants (African Union, 2004) and a convergent
point of the trans-Saharan trade routes (Map 3.2). This inspired many adventurers to
visit the town but they were disappointed by what they saw. This disappointment was
aptly spelt out by Rene Caillie (1799-1838) in 1828 when he expressed his
disappointment on seeing the town of Timbuktu which he described as a jumble of
badly built houses with only about 20 000 inhabitants (Caillie, 1830).
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Map 3.2: Trans-Saharan trade routes
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3.1.1 West Africa: The slave trade, colonial heritage and politics

Map 3.3: West Africa political and physical

)

Source: Microsoft Corp, 2008

The Ghanaian (8" - 11" Century) and Malian (13" - 15" Century) empires dominated
the West African region in the Middle Ages. They were however overtaken by
invading Islamic warriors from Morocco who introduced Islam to the region (Klein,
1998). However, the Portuguese were the first Europeans to actually set up a base
on the West African coast at lle de Gorée near present day Dakar in Senegal. For
close to 150 years (i.e. from the 16" — 18" Century), they were the masters of this
region where they traded mainly in slaves, gold and ivory. Nevertheless, the
Portuguese monopoly of the West African coast did not last very long with the arrival
of the Dutch who actually settled in Gorée in 1621, the English at Fort Saint James
on the mouth of the Gambia River in 1651 and the French who settled in Saint Louis
at the mouth of the Senegal River in 1659 (Barry, 1998). Slaves were acquired
through kidnappings, intertribal war captives and slave raiding parties some of which
were led by Europeans to capture slaves in the Senegambia region, Upper Guinea
and Angola (Manning, 1990; Collins and Burns, 2007). The trade in slaves
demanded the construction of some form of settlements along the coasts for the
collection and holding of the slaves while awaiting shipment to the New World. This
led to the construction of forts and holding camps and sites along the coasts from
Senegal to Angola. Some of these sites have survived until the present day notably
in Ghana (like Cape Coast Castle, EImina Castle, and Fort Saint Jago which were
named World Heritage Sites by UNESCO in 1979) (Essah, 2001). Gorée and Saint
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Louis in Senegal were declared World Heritage Sites in 1978 and 2000 respectively
(UNESCO WHC, 2010). Other sites included the port of Ouidah in Benin from where
hundreds of thousands of slaves were loaded unto ships for their journey across the
Atlantic Ocean in the 18™ and 19™ centuries'? (Rawley and Behrendt 2005; Lovejoy,
2000).

These places have become not only places of remembrance of the tragedy and
sorrow caused by the slave trade but also attract a lot of African-American tourists
who go back there to have a firsthand knowledge of the last place of residence of
their ancestors before they were shipped to America (Lokossou, 2001). Such
locations became especially more popular after the airing of the television series
based on Alex Haley’s book Roots in 1977 (Haley, 1980). The Gambia took up on
this popularity and began organising annual ‘Roots’ homecoming festivals, the aim
being to highlight cultural ties between people of African descent and Africans
(Shackley, 2006).

Recognising the importance of the Slave Trade not only as a means of education but
also one of promoting tourism and cultural integration and development, UNESCO
and the World Tourism Organisation together with African Ministries of Tourism and
Culture of African Union signed a declaration in Accra, Ghana on 4 April 1995 and in
1999 to implement a new cultural project. One of the project’s key objectives was to
identify, restore, link-up and promote sites and localities connected or linked to the
Slave Trade and slavery in Africa, Europe, America and the Caribbean (UNESCO,
2004; Teye and Timothy, 2004; Diene, 2001; Lovejoy, 1997; Eltis and Richardson,
1995).

Senegal, which had its first contacts with Europeans (Portuguese traders) in the early
1500s and a permanent French settlement on the island of St Louis in 1658, has
fared much better than Liberia (the first black country for freed slaves created in 1822)
in terms of making capital out of its slave history by renovating and promoting all its
ancient slave sites in addition to promoting the country as a winter sun destination.
French sovereignty over the colony was recognised at the Berlin Conference in
1884-1885. During this conference, using the pretext of implementing good
governance and pacifying as well as civilising the Africans, the continent was
formally divided among the then imperial powers - England, France, Portugal,

Germany, Belgium, Italy and Spain - and later repartitioned after the defeat of

2 fact Ouidah is believed to have been second in terms of the shipment of slaves only to Cabinda in Angola in

terms of the number of slaves exported to America
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Germany at the end of the First World War (Map 3.4). Africa became a source of raw
materials and cheap labour to these colonial powers (Cooper, 2005; Harlow, 2004).

Map 3.4: Colonial Possessions 1930 after World War |
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During the Treaty of Versailles in 1884, England formally took control of a tiny strip of
land along the Gambia River including the Banjul Island and made it a crown colony
in 1888 until its independence in 1965 (Klein, 1998; Boahen, 1985). Just as French
influence is clearly visible in Senegal with tourists coming mainly from France, the
Gambia has developed a tourism industry concentrated around the 50 kilometres of
beach near its capital Banjul, with the aim of attracting tourists from the UK during
the European winter. This has been facilitated by the fact that there has been relative
political stability in the country since independence, the availability of direct flights
from all regional airports in the United Kingdom and its proximity to the European
market (only 5 hours flight), coupled with the publicity done by tour operators on the
international stage (Thompson et al., 1995). Since 2000, there has been a consistent
increase in the number of overnight visitors and tourism is an important backbone of
the Gambian economy contributing up to 12.4% of the GDP in 2005 and offering
19% of all formal private sector jobs (WTO, 2007a; Mitchell and Faal, 2007).

The Cape Verde Islands was colonised by Portugal in 1462 and regarded as a
backwater of the Portuguese trading empire. Its tourist industry was virtually
inexistent and there was no official organisation responsible for managing tourism
activities on the island until two decades ago. However since 1990 the tourist
industry has been established on the island with the focus being on beach and
wildlife tourism. Growth in this industry has been steady and constant since 2000
with direct flights from many European countries to La Sal the capital. Cape Verde
which still has a strong Portuguese influence received close to 200 0000 overnight
visitors in 2005 and tourism contributed up to 17.3% of the GDP that same year
(Shackley, 2006; WTO, 2007a; Figures 3.1a; 3.1b).

Guinea Bissau was the last country on the African mainland to gain independence
from Portugal in 1974. Though there is a strong Portuguese influence here, it is only
very recently that there have been attempts to start developing a tourism industry
(which is one of the least developed in West Africa) in spite of the region’s scenic
beauty and marine wildlife especially around the Bijagos archipelago with its
biosphere reserve created in 1996 (Fortes et al.,, 1998). Guinea Bissau has a great
but unrealised potential for the development of a nature based tourism industry,
being at the confluence the three major West African rivers, - the Gambia, the
Senegal and the Niger. This is partly due to the fact that the country is relatively
fragile after a civil war in the 1990s and continuous political disturbances since
independence (BBC, 2010a).
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Cote d’lvoire is one of the countries that had until recently maintained close links to
its colonial master- France. The tourism product (mainly beach tourism and a limited
amount of wildlife tourism) offered by the Ivorian market as well as that of the
Seychelles on the Indian Ocean is principally designed to cater for the needs of
French tourists who are the main visitors to these countries. One of the main
attractions here is the basilica at Yamoussoukro (a replica of the St Paul’s basilica in
Rome) constructed by the late president Felix Houphuet Boigny between 1986 and
1990 (at the astronomical cost of about £100 million) and consecrated by the late
pope John Paul Il in 1990 (Widner, 1991).

Up till the outbreak of the civil war in September 2002 which led to the partition of the
country into two regions, Céte d’lvoire had been trying to implement new strategies
which could help in developing both the eco and cultural segments of the tourism
industry (James, 1996) but these measures were suspended at the height of the civil
war which split the country into two and has remained so up till date with tensions still
running high in the country in spite of implementation of a peace deal in March 2007
negotiated by France and member states of the Economic Community of West
African States (BBC, 2010b; Akindés, 2004).

Apart from the old slave forts along its coasts the major attractions being the Elmina
Castle and the Cape Coast Castle, Ghana (Gold Coast to the Portuguese after their
arrival in the1470s) is also an attractive tourist destination in West Africa with room
for developments especially in the field of cultural tourism. The presence of the
Ashanti kingdom in the country with its rich heritage which has been maintained for
centuries can be used to attract more tourists into the country. Initially considered to
be one of the most prosperous countries on the African continent after its
independence in 1957, (largest producer of cocoa and tenth world producer of gold),
Ghana was to face severe economic and political crises starting with a series of coup
d’états from the 1960s right into the 1980s which ended in 1995 when there was a
return to a peacefully elected democratic government (Gocking, 2005). Since then,
the country has been witnessing an upward spiral in its economy and the number of
tourist arrivals into the country over the last five years except in 2005 when a record
drop of -26.60% was registered in the arrival of non-resident tourists at national
borders when compared to 2004 but it is recovering. In spite of this drop, the total
inbound tourism expenditure has been steadily increasing since 2000 (Figures 3.1a;
3.1b).

Nigeria is heavily dependent on petroleum exports as the main source of Gross

Domestic Product (GDP) earnings (Nigeria is eleventh largest producer of crude oil in
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the world) (Nigeria, Energy Data Statistics and Analysis, 2007), in spite of its rich
cultural heritage manifested in the varied and diverse history, culture and traditions
through music, song and dance, arts and crafts of the sultanate of Sokoto in the
north (Mischlich and Lippert, 1905), and the Benin kingdom in the south (Afigbo and
Falola, 2004; Nevadomsky, 1997). It is only in 1990 that the Nigerian government
started looking for ways and adopting strategies aimed at reducing the over
dependence on petroleum exports. In this regard, the National Tourism Policy was
adopted in 1990 and a series of other corporations and organisations established all
aimed at promoting and developing the tourism sector with the intention of making
the country one of the best tourism destinations in the region. These policies and
measures, if well carried out, could be successful considering the rich diversity of
both ecological and cultural resources of the country (about 300 ethnic groups) and
about 835 km of coastline making it possible for the development of both cultural and
maritime tourism ventures (Ayeni et al., 2004). However, political disturbances in
Nigeria’s Niger Delta during the last decade have contributed in diminishing Nigeria’s
appeal as an attractive tourist destination. Thus even though overnight visitor
numbers have increased tourism receipts have been stagnating or even declining
(Figures 3.1a and 3.1b).

Cultural/heritage (diaspora)' tourism is the main form of tourism practised in the
West African region. This is favoured by its history, which spans over many centuries.
The various epochs have all left their imprints on the region, seen in the contacts with
the Arab world through the mosque at Djenné in Mali supposedly built around the
13" Century (Bourgeois, 1987); the forts and slave holding posts along the coasts
from Elmina Castle in Ghana through to Gorée in Senegal; the rich and varied
ancient cultures of the region manifested in music, song, dance and clothing of these
kingdoms which have survived till date and can be seen in annual traditional festivals
organised in the Ashanti and Benin kingdoms in Ghana and Nigeria respectively
(Ben-Amos, 1986; Silver, 1979). These places and activities have helped in making
the region popular as a cultural/heritage tourism destination. With more than 450
different bird species, Senegal and Gambia are also developing into serious bird
watching destinations and attracting a number of bird watching tourists (Peckham,
2006; Walley, 2006).

13 Diaspora tourists in this context are meant to people of African descent who were born, live and work

in other parts of the world.
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Figure 3.1a: Overnight visitors to West Africa by country from 2000-2007

1200

1000

800

600

400

200

oe BTG (ECH I i B )

2000 2001 2002 2003 2004 2005 2006 2007
@ Benin 96 88 72 175 174 176 180 0
B Cape Verde 83 134 126 150 157 198 242 267
OGhana 399 439 483 531 584 429 497 0
0O Gambia 0 57 81 73 90 108 125 143
B Nigeria 813 850 887 924 962 1,010 1,111 0
O Senegal 389 396 427 495 667 769 866 875

Source: UNWTO, 2007a; 2009

As a result the region offers an attractive package of culture, nature and sunshine for
those Europeans longing for sunshine in winter. This added advantage is reflected in
the annual number of tourist arrivals into these countries (Figure 3.1a). All the
countries in West Africa for which data was available indicate growth in terms of
arrival for the period spanning 2000 to 2005. The growth rates differ but the general
trend is positive and most of the countries are turning to tourism as a means of
economic development.

Positive change in the growth rate is also manifested in the changes which take
place in the tourism expenditure in the country. In Figure 3.2b below, apart from
Nigeria where inbound tourism expenditure dropped by almost 75% between 2000
and 2005, most of the countries show a positive balance sheet in terms of a constant

increase in tourism revenue since 2000.
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Figure 3.1b: Inbound tourism expenditure in West Africa by country from 2000-2006 (in US$
Mn)
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In spite of its rich and diverse cultural heritage spanning over 5 centuries West Africa
receives less visitors when compared to Eastern and Southern African sub-regions
but more when compared to the Central African sub-region because most of the

governments in these countries are not investing much in promoting the industry.

3.1.2 Central Africa: Equatorial rain forest, cultural and natural

biodiversity

While travellers are drawn to West Africa because of its rich historical and cultural
heritage and to Eastern and Southern Africa because of its fascinating wildlife and
incomparable topography, Central Africa is not only a combination of both but goes a
step further in that it adds the equatorial experience to its portfolio. Not only is it the
region with the highest number of spoken languages (dialects) in relation to the
population in the world, but the climate, culture, arts and music of northern
Cameroon, Chad and the Central African Republic are reminiscent of the culture and
topography of West Africa while the flora and fauna of these regions are reminiscent
of those present in the wildlife parks and reserves of eastern and southern Africa.
The southern parts of Cameroon and the Central African Republic as well as Congo,
Gabon, Equatorial Guinea, Sao Tome and Principe, and the Democratic Republic of

Congo are all in the heart of the equatorial rain forest and home to the first
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inhabitants of the Congo basin, the marginalised Pygmies whose unique culture,
customs and traditions (presently faced with the threat of extinction) are recorded in
books by European explorers such as Albert Lloyd’s In Dwarf Land and Cannibal
Country (1902), Colin Turnbull’'s The Forest People (1961) (The Onaway Trust 2009;
Shackley, 2006; Clark et al., 1975).

Map 3.5: Central Africa - Political and physical

Source: Micros

Geography, combined with tropical diseases and African hostility barred, the
penetration of the interior of this region till late in the 19" Century. As a result, very
little about this region was known in the western world before the arrival of the first
explorers even though contacts with European sailors (especially along the coastal
regions) had been made as far back as 6™ Century when the Carthaginian sailor
Hanno is reported to have witnessed the eruption of Mount Cameroon which he
described as the “chariot of the gods” (Hart, 1926).
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To the north of the Central African sub-region with its savannah climate (i.e. around
the Lake Chad area), there were already contacts between Arab traders with the
Karnem Bornu empire as far back as the 12" Century. The Arab traders introduced
Islam to the region and traded in salt, copper, cotton and most importantly in slaves
which continued until France annexed Chad as a colony in 1884 and replaced
slavery with forced labour. Since independence in 1960 the country has been marred
by constant civil wars up till date hampering the development of a tourism industry
though it has some important attractions (Stirzinger, 1983; BBC, 2008a); the most
important being located at the Tibesti Mountains which form the largest mountain
range in the Sahara. Its therapeutic springs and cave paintings near Zouar, Bardai
and Ennedi are some of the oldest in Africa. They depict hunting scenes and provide
evidence of the regions former tropical climate dating from 5000 to 3000 BC
(Bimberg, 2002). Political instability in the country saw the arrival of non-resident
tourists in hotels and similar establishments plummet from 57 000 in 2001 to 25 000
in 2007 (Figure 3.2a; WTO, 2007a; 2009).

Figure 3.2a: Arrival of non-resident visitors in hotels and similar establishments (in ‘000) to
Central Africa by country from 2000-2006
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Source: UNWTO, 2007a; 2009
The Portuguese were the first to arrive in the area around the Congo basin early in

the 15" Century (Edgerton, 2002). They preferred to settle on the island of Sao

Tome (Africa’s second smallest country) instead where they established a permanent
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settlement in 1469 which served as a major entrepot for the Slave Trade between the
Congo region and the New World till its official abolition in 1875. It was governed by
Portugal until an uprising in 1975 forced Portugal to grant it independence (Newton,
1989). Since then the country has been relatively stable but until very recently, not
much was being done to promote its tourism industry though it has clean pristine
beaches and an amazing floral diversity. The government of the country has begun
focusing its attention on the tourism industry by creating a national tourism office and
an official web site. There a number of Portuguese companies planning to invest in
developing the accommodation and tourism infrastructure of the islands

(www.saotome.st, 2010; Mintel Report, 2007a).

It was only after the start of the trans-Atlantic Slave Trade that Dutch, English and
French shipping vessels arrived on the coasts the Cameroon, Congo, Gabon and
parts of the Central African Republic. Before then powerful semi-Bantu kingdoms
such as the Teke and the Congo had been established along the coast and they
carried out trans-Saharan trade on slaves and ivory. This was however superseded
in the 17™ Century by the trans-Atlantic Slave Trade in terms of volume (Lovejoy,
2000).

As from 1880, Savorgnan de Brazza on behalf of France annexed the areas of
present day Gabon, the Central African Republic and Chad. This region then became
known as French Equatorial Africa in 1908 (Oliver and Atmore, 2005). Towards the
end of the Second World War, the Brazzaville Conference of 1944 was held to
discuss French colonial problems. It ended with the agreement that French African
colonies were to be granted a certain degree of freedom which culminated with
independence for its colonies in the Central African sub-region in 1960 (Collins,
1990).

Since independence, while Gabon has experienced relative calm and stability, the
Congo and the Central African Republic have been plagued by a series of political
crisis and ongoing civil wars which have contributed in reducing their attractiveness
as tourist destinations (Ghoura and Mercereau, 2004). Due to the rich floral and
faunal diversity of these countries located in the heart of the equatorial rain forest,
the main form of tourism practised in the Central African Republic, Congo and Gabon
is wildlife tourism and trophy hunting but they also have the potential for the
development of a successful ecotourism industry. The main natural parks are the
Manovo-Gounda St Floris National Park (declared a UNESCO World Heritage Site in
1988), the Zangha-Ndoki National Park and Zangha-Sangha Special Reserve in the

Central African Republic, the Odzala Park Lefini and Lekoli-Pandake game reserves

61



in Congo, and the Ivindo, Loango, Minkembe and Bateke Plateau national parks in
Gabon among others which are renowned for their the forest elephants, the western
lowland gorillas and hippopotamuses and large variety of birds and other mammals
(Blom and Yamindou, 2001; Noss, 1997; UNESCO, 2010). Some of the parks have
been spared from the ravages of deforestation and they are home to a wide variety
of flora and fauna but poaching and deforestation are a growing threat. Recently,
there have been efforts by the government of Gabon to move from its dependence
on crude oil and diversify into other sectors. One of these is the tourism sector where
a National Tourism Office was created in 2007 and charged with the goals of
developing the tourism infrastructure and an ecologically sustainable tourism industry
in the country in collaboration with the Wildlife Conservation Society and the World
Wide Fund for Nature (Gabontour 2010; http://www.congo-site.net; 2007). This
transition is not very effective because the government often takes contradictory
decisions and gives out concessions to oil exploration companies in the middle of
natural parks and reserves. However, unlike other Central African countries,
available data for international tourist arrivals show a steady increase in overnight
stays from 155,000 in 2000 to 222,000 in 2003 (Figure 3.2a).

When the Portuguese arrived in the Congo Democratic Republic in 1482, they
converted the kings of the Congo to Christianity and established trade relations with
them for the supply of raw materials and later slaves during the period of the Slave
Trade. Conflicts eventually arose between the Portuguese and Congolese kingdoms
leading to a war in 1660 in which the Congolese kings were finally defeated in 1665
(Jesman, 1961). In the 18" Century, the most powerful Congolese kingdoms were
the Luba in northern Katanga and the Landa in the south which the German explorer
Leo Frobenius visited in 1906 and described them as having highly developed arts
and culture as well as towns with magnificent house and palm tree lined streets
(Marchand, 1997). By the middle of the 19" Century, Arabs from the island of
Zanzibar had invaded the eastern parts of the Congo where they established new
towns and opened plantations and took over the supply of slaves to the Europeans
under the command of Tippu Tip in the 1870s and 1880s (Schildkrout and Keim,
1998).

With the abolition of slavery, King Leopold Il of Belgium claimed Congo as his
protectorate. It became a source of raw materials for Belgian industries and little or
nothing was done to provide any form of development infrastructure apart from
building close to 50 000km of roads by independence used mainly for transporting

raw materials especially rubber and timber from the fertile interiors (Likaka, 1994).
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Civil war broke out in the Democratic Republic of the Congo immediately after
independence in 1960 and lasted till 1964. From then on till 1998 there was relative
peace until a new civil war erupted again and this has continued till present albeit at
varying degrees in various parts of the country (BBC, 2010c) leading to the
destruction of most of the basic transport and communication as well as tourism
infrastructure and scared away tourists to the country’s biodiversity rich national
parks, which are some of the country’s major touristic attractions. The eastern area
of the Congo which is close to the Ugandan border is relatively calm and it is
expected that its proximity to the rapidly growing tourism market in Uganda will act as
a booster for the redevelopment of the infrastructure on the Congolese side of the
Virunga National Park which is home to the critically endangered mountain gorillas
(BBC, 2008b). Other national parks of immense biodiversity importance are the
Garamba, Kahuzi-Biega and Salonga National Parks as well as the Okapi Wildlife
Reserve which are all UNESCO World Heritage Sites. The fauna and flora of these
parks which have immense potentials for sustainable ecotourism development risk
becoming extinct due to poaching and unsustainable resource use practices

(Yamagiwa, 2003; whc.unessco.org, 2007).

Figure 3.2b: Inbound tourism expenditure in Central Africa by country from 2000-2005 (in
US$ Mn)
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Due to the volatility and political instability of most of the countries in the Central
African sub-region which have enormous potentials for eco/nature tourism
development, tourism growth has been very inconsistent with most of the countries
experiencing stagnation or even decline in terms of tourism arrivals and tourism
receipts (Figure 3.2a and 3.2b). This is vividly indicated when an examination of
tourism growth indicators like visitor arrivals, overnight stays, bed capacity,
contribution to GDP is done. As can be seen from the Figure 3.2a and 3.2b above,
apart from Angola (which is located between central and southern Africa) which since
2000 has been experiencing constant growth in terms of arrivals and expenditure as
well as the number of hotel rooms, for all the other countries with available data,
growth has been inconsistent and very minimal if not negligible with tourism
contributing less than 2% annually to the GDPs of the countries in this region
between 2000 and 2005 (WTO, 2007a).

3.1.3 East Africa: Flora, fauna, colonial heritage and the safari

Map 3.6: East Africa - Political and physical
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Trophy hunting safaris and presently photographic nature and wildlife viewing safaris

have always been the backbone of the tourism industry in East Africa. The
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topography of the countries in this region made it possible for them to be populated
by a wide variety of faunal species which has often been a fascination to westerners
and to a large extent contributed to the development of tourism in eastern and
southern Africa.

Travel history and colonialism also played a key role in the development of the
tourism industry in countries like Kenya, Tanzania, Uganda, Botswana, Zimbabwe,
Zambia, Namibia and South Africa.

The tourism industry that developed in these countries was initially in the form of
trophy hunting safaris during which rich westerners undertook expeditions in which
animals were killed and their body parts returned with to Europe as hunting trophies.
Nowadays, trophy hunting has been greatly reduced in most countries (Akama, 1998;
Novelli and Humavindu, 2005), most of the tourism is based on wildlife watching in
the various wildlife and national parks where private companies drive the tourists
through so that they can see the animals in their natural habitats and take pictures of
them. What makes some of these countries most attractive to photo safari tourists is
the possibility of being able to see the ‘Big Five’ (lion, elephant, rhinoceros, leopard
and buffalo) in one go. Kenya and Tanzania are the major players of the tourism
industry in Eastern Africa but a good number of tourists also visit Uganda,
Democratic Republic of the Congo, Rwanda and Burundi to see the mountain gorillas
(Shackley, 2006; Staples, 2006; Akama, 1999; Akama, 1998).

Before the arrival of Europeans, a trading network in ivory, oil, skins, and rhinoceros
horns was well established and functional in the region mostly between the sea
faring Swabhili tribes and Arab traders (Mazrui, 1986). It was this trade that led to the
development of Zanzibar as a major trading port, eventually playing a pivotal role
during the Slave Trade and later on serving as the main point of departure for
explorers and adventurers into the African interior during the colonial period. Relics
of this heritage can still be found today in Zanzibar (Hoyle, 2002).

Some of these explorers included James Bruce (1730-1794) who carried out
expeditions aimed at determining the source of the Nile (Bruce, 1790), John Hanning
Speke (1827-1864) who identified the original source as Lake Victoria eighty years
later, and confirmed by Henry Morton Stanley (Stanley, 2004; Newman, 2004), and
Dr David Livingstone (1813-1873), a medical missionary who in 1871 undertook
another expedition to the northern reaches of Lake Tanganyika and reaffirmed
Speke’s conclusion about the Nile’s source. Dr Livingstone is also credited with
raising the level of awareness about southern and eastern Africa in Europe and the

Slave Trade through trips he undertook trips into the interior crossing the Kalahari
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Desert, ‘discovering’ Lake Ngami and the Victoria Falls between 1841 and 1856.
These adventures were all collected in one of the first bestsellers of travel literature™
which was published in 1857 upon his return from Africa which sold 70 000 copies
(Shackley, 2006; Manning, 1990; Livingstone, 1857).

In addition to the construction of the railway line linkihg Mombasa and Lake Victoria
in 1896 and later on Western Uganda (Lange, 2004), the single most important factor
which promoted the development of the tourism industry in East Africa was the
opening of the Suez Canal in 1869. With its opening, travel became easier and a
new breed of tourism developed — the ‘safari’ which was mainly big game trophy
hunting.

Here the expeditions were planned and organised with a good measure of comfort
and luxury guaranteed for the wealthy gentlemen travellers as opposed to the
explorer/discoverer travellers who had often faced a lot of hardship and encountered
all sorts of hazards during their expeditions. Prominent tourists who undertook such
hunting expeditions included President Franklin Delano Roosevelt (who engaged the
services of Frederick Selous who was already renowned in the western world as an
elephant hunter and naturalist), John Mauir, Frederik Luggard, Abel Chapman,
Geofrrey Archer and Robert Coryndon among others (Anderson, 1987; Akama,
1999).

When Germany lost the First World War (1914-1919), it was forced to relinquish all
her overseas dominions which were then placed under the trusteeship of the League
of Nations and handed over as mandated territories to the victorious powers (Crozier,
1979; Louis, 1969). In Central Africa for example, Germany was forced to hand over
Cameroon which was then jointly controlled by France and England and in East
Africa, the former German East Africa was handed over to the English and renamed
Tanganyika. This changed the face of tourism in the sub-region for from then on the
number of visitors to the areas around the present day Serengeti, Mount Kilimanjaro
and Ngorongoro National Parks began increasing (Huxley, 2000), The most
prominent safari tourist to Tanganyika during this period was the Prince of Wales
(who later on became King Edward Ill) who undertook a hunting expedition in 1928.
He was accompanied on this trip by Denys Finch Hatton and Bror Blixen among
others (Shackley, 2006; Akama, 1998). This trip and subsequent safari adventures to
follow was greatly facilitated first and foremost by the utilisation of the motorcar which
greatly eased transportation and later with the introduction of small aeroplanes which

were then able to fly tourists to areas where there was enough game for hunting and

14 Missionary Travels and Researches in South Africa
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pick them up at the end of their hunting trips. With the outbreak of the Second World
War in 1939, there was a decline in tourism activities in the region. It remained low
key until after independence in 1963 which was obtained on the heels of the Mau
Mau insurgency against to British rule between 1953 and 1963. The fall in the world
market prices of Kenya’s main export crops (coffee and tea) on which it heavily
depended on for foreign earnings in the 1970s motivated the government to diversify
and invest in the tourism industry. Thus new national parks were created, while game
parks created by the colonial administration became national parks, and beach/water
tourism developments on the coast around the Indian Ocean was promoted. Tourism
subsequently went on to become an important backbone of the Kenyan economy
with tourism being the country’s best hard currency earner in 2006 (BBC, 2010d).
With the support and promotion of international tour operators, introduction of
charters and packaged tours, it became possible for the growing middle class in the
western world to access the safari areas which had previously been the preserve of
the very rich (Boniface and Cooper, 2005; Akama, 1998). Thus visitor numbers and
inbound tourism expenditure steadily increased up till the mid 1980s when the social
and environmental costs became visible. The quality of the safari experience
declined due to uncontrolled construction and concentration of hotels and lodges
near and within the parks and very near the beaches, high tourist densities into the
parks sometimes resulted in overcrowding and the disruption of the natural behaviour
and way of life of the animals as well as over hunting (Bachmann, 1988; Akama,
1997; Akama, 1998). Attempts were and are still being made to redress these socio-
cultural and environmental impacts. A ban on trophy and wild game hunting was
imposed and this has been largely replaced by photographic safaris leading to a
restocking of some wildlife species which were already becoming endangered. Park
rangers have been trained to fight poachers who were a serious threat in the parks
and the Masaai communities on whose land most of the parks of Kenya and
Tanzania are located are now being actively integrated when decisions concerning
the parks are made (Akama, 1999; www.responsibletravel.com, 2007; Bachmann,
1988). Since 2000, visitor numbers and inbound tourism expenditure have been on
the rise again, apart from 2007 (political disturbances) as well as the 2002 bombings
in Mombasa when visitor numbers dropped but bounced back immediately
afterwards (Figure 3.3a and 3.3b; BBC, 2010d).
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Figure 3.3a: Overnight visitors to East Africa by country from 2000-2007 (in ‘000)
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Figure 3.3b: Inbound tourism expenditure in East Africa by country from 2000-2006 (in US$
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Other forms of tourism practised in Kenya and Tanzania are beach tourism and deep
sea fishing on the shores of the Indian Ocean principally around Mombasa, Zanzibar
and Lake Victoria (Ondicho, 2000); this is usually done in conjunction with the safari
tours which are sold as packages and cultural/heritage and ecotourism to Masai
country and Zanzibar even though this is still being developed.

As figure 3.3a and 3.3b above indicate, since 2000, there has been a steady growth
in visitor arrival and inbound tourism expenditure to Uganda and Burundi where
eco/nature tourism especially the mountain gorilla viewing is on the increase. On the
other hand, cultural (heritage) tourism is the main draw of tourists to Ethiopia with its
seven UNESCO World Heritage Sites that act as magnets to tourists visiting the
country. Among top sites are the ancient obelisks of Axum dating back 2,000 and
3,000 years, and the centuries-old rock hewn churches in Lalibela which are in dire
need of restoration (UNESCO, 2009).

3.1.4 Southern Africa: History, culture, safari and politics

Map 3.7: Southern Africa - Political and physical
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In their search for a sea route to India and the Spice Islands in Asia, European

sailors (especially the Portuguese) kept pushing forward along the African coasts
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from the north until they arrived in the southern part of Africa. Here, they encountered
a variety of African tribes like the Khoi and San (Hottentots and Bushmen) who had
migrated south from present day Botswana around 2000 BC, and other Bantu
speaking tribes who after migrating much later had introduced iron smelting
techniques and domestication of animals to the region (Barnard, 1992; Shackley,
2006).

After Vasco da Gama ‘discovered’ the sea route to India in 1497, the Cape of Good
Hope, which Bartolomeu Diaz had landed on a decade earlier became the restocking
(water and food) point for the Dutch, British and Portuguese traders plying the
African coastline during the following 200 years. Trading posts were established by
the Portuguese in Mozambique and Angola not only for the restocking of ships but,
most importantly, for the loading of slaves which were then shipped to the Americas
while the Dutch established their base in South Africa with the first permanent
expatriate settlement being set up in 1652 in present day Cape Town as a fort and
supply station.

The ideal climate of South Africa made it possible for many other expatriates to begin
settling there. Some 5000 British citizens were imported in 1820 to form the base of
the new colony after the annexation of the Dutch colony of Cape Town by Britain in
1795 (Ross, 1999). The native inhabitants (Khoisans) were eventually subjugated as
well as the Zulu tribes under King Shaka in the Anglo-Zulu War of 1879 (Hamilton,
1998).

The discovery of alluvial diamonds in 1867 at Kimberly and gold at Witwatersrand in
1886 led to a rapid growth in the population. By 1900, Johannesburg which had been
nonexistent before the discovery of gold had a population of about 75 000 Europeans.
The mineral resources and other issues were to cause the Anglo-Boer War (1889-
1902) which ended with the formation of the Union of South Africa in 1910 and the
eventual establishment of the Apartheid system in South Africa which lasted for more
than five decades in spite of stiff opposition. A guerrilla campaign was launched by
black South African freedom movements (notably the ANC) starting in the 1940s.
Many of its leaders were arrested and imprisoned in the notorious maximum security
prison at Robben Island (Beinart, 2001; Worden, 2000; Ross, 1999). In 1990, the
Apartheid system was dissolved and all the political prisoners were released. Notable
among them was Nelson Mandela who had been imprisoned for more than 30 years
at Robben Island. He later went on to become president of South Africa in 1994 and
in 1999 UNESCO declared Robben Island and its prison buildings a World Heritage

Site for they symbolized ‘the triumph of the human spirit, of freedom, and of
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democracy over oppression” in the fight against apartheid (UNESCO, 2010;
Shackley, 2002).

Apart from the export of mineral resources (diamonds, gold, uranium) which are the
country’s main export and biggest contributors to its GDP, tourism is also an
important income generator in South Africa. The opening of the Sun City resort (with
5 hotels, golf courses and a casino) near the Kalahari Desert in 1992 greatly helped
to boost an already thriving tourism in the region which had picked up after the end of
Apartheid. The tourism industry in South Africa has been organised and diversified in
a way that visitors have a wide range of products from which they can choose when
they visit the country. These include the traditional safaris to the wildlife parks (some
of which are privately owned having been leased from the government), battlefield
tourism to sites where the Anglo-Boer and Anglo-Zulu wars were fought and wine
tourism around Cape town which is increasingly becoming popular with tourists
(Bruwer, 2003; Preston-Whyte, 2000).

In contrast to the East African safari experience, the Southern African experience
has been described as unique in that large numbers of wildlife species can still be
seen roaming in the vast wilderness, and it is targeted at a market segment with high
discretionary spending power. Thus the tourist density is lower in the parks because
only the wealthy can afford such trips (which can cost up to £500 per night for a small
room) (Shackley, 2006; Hunting Africa, 2007). This is so because the operators want
to ensure quality and ‘exclusivity’. Luxurious guest camps in the wildlife parks are
usually constructed for a maximum of ten to fifteen persons with two or three open
topped four wheel trucks used for touring and viewing the animals. The limited
numbers guarantees that the visitors are well taken care of and their privacy is
guaranteed (Getawayafrica.com, 2007). This type of tourism not only helps in
maintaining and preserving the ecosystem, but also helps in the reintroduction of
species and other conservation benefits thereby generating employment for the local
communities. Wildlife and community sustainability is thereby promoted, an
argument advanced by luxury tour operators like Conservation Corporation Africa
which organises tours in both Southern and Eastern Africa (CC Africa, 2007).

Sports tourism to South Africa was further boosted by the hosting of the Rugby World
Cup in 1995 and it is hoped that the up coming FIFA Football World Cup in June
2010 will promote the image not only of South Africa but the sub-region and Africa as

a whole and increase visitor numbers (SAPA-AFP, 2010).

Up till the late 1990s, Botswana and Zimbabwe were both up and coming safari

destinations until the deterioration of the political situation in Zimbabwe almost
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completely wiped out its tourism industry. Zimbabwe boasts the wildlife parks such
as the Mana Pools and Hwange in the north of the country as well as the Victoria
Falls and the remnants of the stone enclosures of Great Zimbabwe. At present
Zimbabwe is only starting to recover economically after the signing of a power
sharing agreement between the ruling ZANU and opposition MDC parties in 2009
(BBC, 2010e). This near collapse of governing institutions also meant a collapse of
the tourism industry because the white Zimbabweans who had been the key players
in the industry were forced to abandon their operations. They were evicted from their
lands which were then taken over by black Zimbabweans who had little or no
knowledge about managing such operations. Consequently, visitor numbers dropped
drastically, tourism infrastructure fell into disuse, poaching increased and European
tourists stayed away or turned to neighbouring countries like Botswana for their safari
trips. However, latest WTTC reports indicate that as from 2007 but especially after
the signing of the peace accord, growth in terms of tourist arrivals and receipts into
the country has been constant (WTTC, 2010; Mintel Report, 2007c).

Another country which is developing its own unique brand of wildlife tourism is
Namibia. The first European to set eyes on the Namib Desert was Bartolomeu Diaz
as far back as the 15™ Century when he landed on the Namibian coast. All of
Namibia except Walvis Bay came under German rule after 1884 and later on became
a mandated territory under South Africa after the First World War in 1920. Until its
independence in 1990 after years of guerrilla war against South Africa, Namibia was
governed as a province of South Africa (Melba, 2003).

Namibia is one of the political/leconomic success stories in Africa and its tourism
industry has been experiencing steady growth since independence attracting close to
a million tourists in 2007 from all over the world (especially from Germany) to its
beautiful national parks like Estosha on the Angolan border (Figure 3.4a) and
employing some 65 000 people in 2009 (WTTC, 2010). Since 1994, community
based tourism development has been actively encouraged by the government and its
success is already being felt in many of the communities where it is practised
(Directorate of Tourism Namibia, 2004; Halstead, 2003).

Though safari tourism is the main form of tourism, there has been a lot of
diversification into other forms of tourism like white water rafting, canoeing, angling,
scuba diving; bird watching (over 630 bird species); ballooning, skydiving and
paragliding, sand skiing, etc (Namibia Tourism Board, 2007). Inbound tourism
expenditure has also been increasing and tourism contributed up to about 7.5% of its
GDP in 2005 (Figure 3.4b; UNWTO, 2007a).
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Figure 3.4a: Overnight visitors to mainland southern Africa by country from 2000-2007 (in
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Figure 3.4b: Inbound tourism expenditure in mainland Southern Africa by country from 2001-
2006 (in $US Mn).
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Other southern African countries like the Seychelles Islands which already has a well
established tourism industry and Madagascar are also taking measures aimed at
improving quality and developing their tourism infrastructure. They are counting on
their exotic flora and fauna as well as the large expanses of sandy beaches and
good weather which is favourable almost all year round.

The first European to land in Madagascar was Diego Diaz in august 1500. France
annexed it as its colony in 1896. The country gained independence in 1960 but a
military coup in 1975 saw it reverting to Marxist rule and a decline of the economy
and virtually no attention was paid to its tourism industry. After a turbulent period,
and the return of democratically elected government in 2001, much needed peace
and stability which are some of the essential ingredients for tourism growth returned
and efforts started being made to develop a sustainable ecotourism industry around
its mostly endemic floral and faunal biodiversity which is one of highest earth
(ca.150,000 endemic species). This was short lived as political instability returned in
2008 and has continued to rock to the country since then (BBC, 2010f;
Wildmadagascar.org, 2010; Butler, 2005).

The varied topography and climate, cultural differences as well as the rich colonial
and immediate past history of the southern part of Africa has made it a fertile ground
for the development and practice of diverse forms of tourism ranging from the
traditional safari tourism and eco/cultural tourism which is offered by almost all the
countries in the region (Zambia, Botswana, Lesotho, Namibia, and South Africa as
well as by upcoming destinations like Mozambique) through conventional beach
tourism, white water rafting, deep sea fishing, snorkelling and scuba diving in
Namibia, South Africa and the Seychelles (where in 2006 for example about 30% of
the labour force was employed in the tourism industry which during this same period
contributed almost 17% of the GDP) (http://www.seychelles.travel, 2010; WTO, 2009;
Mintel Report, 2006) to heritage and wine tourism in South Africa. The impact of the
tourism industry in the region becomes even clearer upon examining the tourism
indicators for the countries in the region. Available data suggest that almost all the
countries in the region especially those which are politically stable have been
experiencing steady growth in terms of visitor arrivals, overnight stays, inbound
tourism expenditure, contribution to the GDP as well as increase in employment in
the industry (Figure 3.4a and 3.4b).
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3.2 Comparison of tourism indicators between Senegal, United

Republic of Tanzania and Botswana.

3.2.1 Justification for the selection and tourism activities in the selected

countries

In order to vividly demonstrate the evolution of the tourism industry in sub-Saharan
Africa, three countries in West, East and Southern Africa were selected. These are
Senegal, United Republic of Tanzania and Botswana. The reason for their selection
is based on the fact that they are representative of the countries of the various
regions in which they are located (West, East and Southern Africa respectively) in
terms of the topography, flora and fauna and culture and they are not very large
countries.” In addition, they do offer different tourism packages and cater for various
types of tourists and are all varyingly related to Cameroon in terms of their colonial
heritage. Senegal is a former French colony just like Cameroon after 1919, Botswana
is a former English colony just like Cameroon after 1919 and the United Republic of
Tanzania just like Cameroon was a German colony before being handed over to
England while Cameroon was partitioned between England and France by the
League of Nations after the defeat of Germany in the First World War. These factors
play an important role in the level of development of the tourism industries in these
regions. The three countries thus share certain similarities with Cameroon from a
historical, geographical and demographical perspective.

An examination will be done of tourism (growth/decline) indicators. The only directly
comparable figures which were available from all the three countries were those of
overnight visitors who make up close to 90% of all international arrivals; the tourism
expenditure in the country, the number of bed places available, the hotel occupancy
rates as well as related indicators like the contribution of tourism to the GDP of these
countries. These indicators are hereafter examined after a brief appraisal of the

various countries.

15 Senegal covers a total surface area of 196,722 km?; the United Republic of Tanzania is 883, 749 km?

big and Botswana covers a total surface area of 581,730 km?
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Source: Microsoft Corp, 2008

3.2.1.1 Senegal
Apart from its slave history seen in the forts and buildings of the UNESCO World

Heritage Sites of the lle du Gorée and Saint Louis, where cultural (diaspora) tourism
is the main activity other tourism activities in Senegal are;

e Winter sun and sea tourism along the hundreds of kilometres of pristine
sandy beaches but mainly concentrated on the Petite Céte near Dakar;

e Wildlife tourism, bird viewing and ecotourism activities undertaken mainly
around the Lower Casamance region and the Djoudj National Bird Park
(created in 1971) and in the other six national parks in the country (Mintel
Report, 2007a);

¢ Village tourism which has become very popular since its introduction in 1974
(Buckley, 2003; Echtner, 1999);
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e Cruise and sports tourism is popular but the lack of adequate infrastructure
especially for anchoring and docking of cruise ships does not permit full
exploitation of this sector (Mintel Report, 2007a), and before its transfer to
Latin America in 2009 due to security concerns, limited promotion was being
done of the Paris-Dakar rally which was another market segment that could
have been exploited.

The absence of mineral resources prompted the government of Senegal to set out
tourism development as one of its key priority areas for socio-economic development
as early as 1971. Since then there have been constant developments in the tourism
industry in Senegal through the construction of a good communication and transport
network and accommodation facilities. The availability of direct flights, the fact that it
lies in the same time zone as many European countries, good destination marketing
as well as its colonial past makes it to be the most visited country for vacations in
West Africa. It received more than 875,000 visitors in 2007 representing a 13.8%
increase from 2005 with tourists coming mainly from France and Germany (WTO,
2009).

There were disruptions in the country’s tourism industry (located mainly around
Dakar and the Casamance region) in the early 1990s at the height of the Casamance
conflict pitting the separationist Movement of Democratic Forces in Casamance
(MFDC) against the central government seeking to break away from the country. A
truce and peace accord was signed in 1994 in which the Senegalese government
agreed to grant the region more autonomy but refused total separation (Sonko, 2004).
This led to a rejuvenation of the tourism industry not only in the region but in Senegal
as a whole and the country has been experiencing constant growth in terms of
international arrivals and overnight stays since 2001 (WTO, 2007a; WTO, 2009).

3.2.1.2 Tanzania

The splendid topography of East Africa favoured its colonisation by a wide variety of
fauna and this has made it to become the favoured safari tourism destination (3.1.3).
The region is home to the permanently snow-capped Mount Kilimanjaro in north
eastern Tanzania (the highest mountain in Africa) and a series of other smaller
extinct volcanoes along the Rift valley. The Mount Kilimanjaro descends into the
Serengeti plains in Tanzania and the Maasai Mara in south western Kenya which are
famous for their variety of game and the spectacular annual ‘great migration’ of
animals (especially the wildebeest) across the River Mara between July and August
from the Maasai Mara in the north to the Serengeti in the south and the Ngorongoro
Crater in Tanzania (Anonymous, 2007; Deike, 2000).
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Thus Tanzania with its 14 national parks, 31 game reserves, game-controlled areas,
a conservation area that includes Olduvai Gorge (site of the discovery of some of the
earliest humans remains), a marine park and hundreds of kilometres of sandy
beaches, 120 different tribes and cultures as well as seven UNESCO World Heritage
Sites (Ngorongoro Conservation Area; the Ruins of Kilwa Kisiwani and the Ruins of
Songo Mara; Serengeti National Park; Selous Game Reserve; Kilimanjaro National
Park; Stone Town in Zanzibar; and the most recent addition of the ancient Kondoa
Rock Art Sites (2006) (UNESCO, 2010), is well suited for the practice of all forms of
safari, nature or wildlife tourism and cultural/heritage tourism with the main ones
being:

e Safari tourism which could be done in the form of:

o Trophy hunting which is authorised in game reserves, game
controlled areas, forest reserves and open areas (Baker, 1997a; Hurt
and Ravn, 2000; Baker, 1997b);

o Photographic nature-based safaris for wildlife viewing in the
different national parks and reserves. This has been popular in
Tanzania since the 1960s.

o Beach tourism was virtually nonexistent in Tanzania before 1990 in spite of
the hundreds of kilometres of pristine coastlines with white sandy beaches in
the country due to the lack of transport and communication infrastructure as
well as adequate accommodation facilities (Wade et al., 2001). Since 1990
substantial efforts have been made in developing beach tourism, including
deep sea fishing, scuba diving and snorkelling especially in Bagamoyo,
Pemba and Mafia Island and the coast south of Dar es Salaam and Zanzibar
Island. (Mintel Report, 2007b).

e Cultural and heritage tourism mostly on the island of Zanzibar which has a
rich cultural heritage stretching back hundreds of years with influences from
its Swahili, Arab, Portuguese, Persian and Indian heritage, as well as its slave
history as can be seen in Zanzibar's Stone Town (UNESCO World Heritage
Site since 2000); but also in the mainland Masai country to a limited extent
(Gossling and Schulz, 2005; Hoyle, 2002; Marks, 1996).

In the late 1980s and most especially in the 1990s, there was a decline in tourism
arrivals and revenue in the East African tourism industry caused by insecurity and
overcrowding in the parks and game reserves. This crunch was felt mostly by Kenya
and Tanzania, the main tourist destinations in East Africa. In Tanzania the worst
years of recession were from 1979 to 1988 with the lowest point being attained in

1983. During this period, visitor arrivals to Tanzania which had soared up to almost
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250,000 just one decade before dropped almost 80% to just slightly above 50,000 in
1983 (Wade et al., 2001). The situation was redressed with new laws being
implemented and special attention being paid to environmental factors. As a result,
the tourism industries in both Kenya and Tanzania have been experiencing steady
growth in tourism receipts and visitor arrivals since 2000 (WTO, 2007a; WTO, 2009).

3.2.1.3 Botswana

The insecurity and overcrowding in the Kenyan and Tanzanian national parks in the
mid 1980s and early 1990s as well as the ongoing political disturbances in Zimbabwe
has spurred the development and opening up of new destinations and markets in
Southern Africa like Botswana which does not only offer safaris but also adds a rich
cultural diversity to its portfolio.

This evolution has taken place around the framework of community-based natural
resources management programmes which have been quite successful since their
implementation. There are over fifty Community Based Organisations (CBO) in
Botswana, most of which work in partnership with private tourism companies in
managing and selling the touristic resources of their communities and the provision
of overnight accommodation for self-drive visitors in addition to participating in the
main types of tourism activities which are:

Safari tourism which could either be:

e Trophy hunting which usually takes place during the hunting season (March-
October). Species like male elephants, lions and leopards are hunted by
tourists on 40 reserved sites in Botswana (Rozemeijer et al., 2004; Baker,
1997b).

o Photographic nature-based safaris during summer in the non-hunting
season (October-March) which is less remunerating to the communities when
compared to trophy hunting but is a permanent employment generator
(Rozemeijer et al., 2004)

e Cultural and handicraft tourism especially in eastern Botswana where the
culture of the Bushmen is increasingly attracting a growing number of tourists
who pay fees to watch traditional dances and go on guided hunting and
gathering trips and listen to stories and buy locally produced handicrafts
(Mutua et al., 2004; Mbaiwa, 2004).

These activities take place mainly in the 15,000 sq. km Okavango Delta, a network of
water channels, lagoons, swamps and islands. The Okavango is the largest inland
delta system in the world and is home to a wide variety of animals. This, together

with the climate and topography (84% of Botswana is made up of the semi arid

79



Kalahari Desert), has favoured the development in the past years of an up-market
safari tourism industry similar to that of South Africa. Most activities take place in the
national parks and reserves located in the Okavango Delta such as the Moremi
Game Reserve and the Chobe National Park (with its estimated 120 000 elephants
which are one of its main attractions) and the Central Kalahari Game Reserve among
others (Mbaiwa, 2003a). The contribution of the tourism industry to the GDP of
Botswana rose from 4.5% in 2001 to 5.2% in 2006 (WTO, 2007a; WTO, 2009).

3.2.2 Annual arrivals in terms of overnight visitors (in ‘000)

One of the indicators used in measuring tourism growth is the number of overnight
stays. Figure 3.5 below shows the evolution of overnight stays for Senegal, Tanzania
and Botswana from 2000-2007. Figure 3.5 clearly shows that there has been a
steady increase in the number of overnight stays for the above mentioned countries
since 2000. This just goes to confirm the fact there is still enough room for tourism

development in all regions of sub-Saharan Africa.

Figure 3.5: Tourist arrivals i.e. overnight visitors in selected countries (in ‘000) from 2000-
2007
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O Botswana 1,104 1,193 1,274 1,405 1,523 1,675 0 0
B Senegal 389 396 427 495 667 769 866 875
O United Rep. of Tanzania 459 501 550 552 566 590 622 0

Source: UNWTO, 2007a; 2009
In Senegal for example, though the average length of stay and occupancy rates of

rooms which was 5.2 days and 52.5% respectively in 1974 dropped especially at the
height of the Casamance crisis between 1990 and 1994, statistics from the World

Tourism Organisation show that Senegal’s average annual growth rate in terms of
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international arrivals grew by 4.7% between 1990 and 2000. As can be seen in
Figure 3.5, between 2000 and 2007, overnight visitors more than doubled from
389.000 in 2000 to 875.000 in 2007. The growth rate in 2007 when compared to
2005 stood at 12%, and this trend is projected to continue with Senegal aiming to
receive 1.5 million visitors in 2010 (WTO, 2009; WTO, 2007a).

In like manner, international arrivals and the number of overnight visitors to Tanzania
have been on the increase even after the U.S embassy bombings of 1998 in Nairobi
and Dar-es-Salaam and the uncertainty following September 11 2001. After attaining
a peak in 1999 with 627,000 international visitors (WTO, 2002a), the industry
witnessed a slight decline in international arrivals but since 2000, there has been
unimpeded steady growth, indicated by the increasing number of international
arrivals which stood at 644,124 in 2006 showing a growth rate of 5.1% when
compared to 2005 (WTO, 2007b; Mintel Report, 2007b). Added to this, the number of
overnight visitors has been steadily increasing, rising from 459,000 in 2000 to
622,000 in 2006 and an annual growth rate of 35.5% in 2006 when compared to
2005 (Figure 3.5).

The relative political stability and safety of Botswana, the political turmoil and
insecurity in Zimbabwe, the weak American Dollar and the strong South African
Rand has made Botswana relatively cheaper and securer to visit. Many tourists who
can no longer visit Zimbabwe’s parks flock to Botswana instead because South
Africa is more expensive and insecurity is a problem. Thus, international arrivals to
Botswana has been steadily increasing since 2000 increasing from 1,485,000 visitors
in 2002 to 1,885,000 visitors in 2005 (27% increase) with the principal tourist
generating countries being the United Kingdom, the United States of America and
Germany (WTO, 2007b; Mintel Report, 2005).

In the same manner, Botswana received 1,104,000 overnight visitors in 2000 and
this number has been increasing ever since even after September 11 to 1,675,000
visitors in 2005. Overnight stays thus grew by 52% between 2000 and 2005 (WTO,
2007a; WTO, 2009).

3.2.3 Share of tourism expenditure in the GDP and inbound tourism

expenditure

An important indicator of changes within the tourism industry is the amount of money
spent by tourists when they are in the country, and the overall contribution of the

tourism industry to the GDP of the country.
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Figure 3.6a: Tourism Expenditure in the country (in US$ mn) 2000-2006.

2000

2001

2002

2003

2004

2005

2006

‘I:I Botswana 0 235 324 459 582 560 539
B Senegal 183 175 210 269 287 334 0
O United Rep. of Tanzania 381 626 639 654 762 835 950

Source: UNWTO 2007a; 2009

It is clearly evident from Figure 3.6a and 3.6b that not only has there been an almost
constant annual increase in the contribution of tourism to the GDP of the three
countries under investigation, there is also a corresponding yearly increase in
inbound tourism expenditure in these countries (i.e. receipts for the country).
Between 2000 and 2005, inbound tourism expenditure in Senegal rose from
US$183mn to US$334mn representing an 82.5% increase in receipts (Figure 3.6a).
On the whole, tourism contributed 4.1% to the GDP of Senegal in 2005 (Figure 3.6b)
and was the third largest contributor after the fishing and agricultural industries. In
2008, while direct industry contribution to GDP was 3.2% (US$411mn) with a real
growth of 0.4% when compared to 2007, the travel and tourism economy’s
contribution as whole was 7.6% (US$980mn) of the total GDP and a real growth of
2.8% (WTTC, 2008a; WTO, 2007a).
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Figure 3.6b: Share of tourism to GDP (in %) 2000 - 2006
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Tourism is Tanzania’s third biggest export and foreign exchange earner after
agriculture and mining. Since 2000, there has been consistent growth in terms of
annual receipts in this sector. Compared to 2005, tourism receipts in Tanzania grew
by 13.7% in 2006. This was almost twice as fast as international arrivals for the same
period with a higher yield per visitor reflecting the government’s objective of
implementing low-volume, high-value international tourism similar to that of South
Africa. In 2006, the industry’s contribution to the GDP stood at 7.4% and according to
WTTC estimates, by 2008 the travel and tourism economy contribution to GDP had
increased to 9.7% (US$1552mn) of the total GDP but annual real growth which stood
at 4.6% in 2005 was just 3.7% in 2008 and according to the WTTC (2008b), this is
expected to stabilise at around 3.9% per annum over the next ten years. That
notwithstanding, when compared to many other African countries, Tanzania’s tourism
receipts continue to be at a strong and enviable level (WTTC, 2008b; Mintel Report,
2007Db).

Between 2000 and 2008, the contribution of the travel and tourism industry to
Botswana’s GDP has been relatively stable. In 2000, the contribution stood at 5%. By
2006 it had increased to 5.2%. In 2008, while the direct contribution from the travel
and tourism industry had dropped to 4.2%, the travel and tourism economy as whole
contributed 9.4% (US$1,110mn) to Botswana’s GDP. This makes the travel and

tourism industry Botswana’s second largest GDP contributor behind the diamond
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mining industry (Figures 3.6a and 3.6b). This is a huge change from 1995 when the
tourism industry contributed just over 1% to the GDP (Mbaiwa, 2003a; Government
of Botswana, 2007; WTO, 2007a, WTTC, 2008c). This indicates the growing
importance of the industry to the economy. However, the amount contributed could
even be more if the presently existing weak linkages with other sectors like

agriculture, mining, construction and manufacturing are strengthened.

3.2.4 Employment generation

Be it in Senegal, Tanzania or Botswana, the tourism industry in these countries has
become one of the biggest employers generating direct and indirect employment to
tens of thousands of people through linkages to other industrial sectors like
agriculture, transport, industry and communications.

In 1999, the tourism industry in Senegal accounted for around 26,000 direct jobs, of
which about 15,000 were seasonal. The Senegalese government aims to increase
international arrivals to 1.5 million by 2010. In so doing, new opportunities for
employment will be created to add to the 75,000 persons who were directly
employed in the tourism industry in 2007 (Mintel Report, 2007a). Added to these are
25,000 persons who are indirectly employed in services related to tourism. If the
aims are well met, it was forecasted that by 2010, about 12,000 - 15,000 direct and
24,000 - 30,000 indirect additional jobs would have been created by tourism. The
Senegalese government is well in line to meet this objective for the number of direct
and indirect jobs has more than doubled in the last 9 years. In 2008, it was estimated
that direct travel and tourism industry employment stood at 68,000 jobs (2.6% of total
employment) and 162,000 jobs (6.3% of total employment) for the tourism economy
as a whole. Efforts are also being made to strengthen the linkages between tourism
and other sectors of the economy and this will help to increase future employment
needs (WTTC, 2008a; Mintel Report, 2007a).

There has been a constant growth in both direct and indirect employment in the
Tanzanian tourism industry during the last decade. In 2004, about 200,000 people
were employed in the tourism industry in Tanzania, a one hundred percent increase
from 1996. In 2007, direct travel and tourism industry jobs stood at 308,000 or 3.3%
of total employment, but this percentage is forecasted to drop within the next decade
to 2.9% or 346,000 jobs in 2018. In 2008, it was estimated that total employment in
Tanzania’s travel and tourism economy in general stood at 719, 000 jobs or 7.7% of
total employment, a 0.3% decline when compared to 2007 (WTTC, 2008b; Mintel

Report, 2007b). However most of the senior management positions in the Tanzanian
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tourism industry are occupied by foreigners. The goal of the Tanzanian government

is to make sure that Tanzanians gradually take over these roles.

In 1999, the tourism industry according to the Department of Tourism accounted for
4.5% of total employment in Botswana employing up to 10,000 people. In some parts
of the country like in the north western region of Botswana, in 1997 tourism
accounted for up to 70% of all jobs according to The Botswana National Atlas.
Estimates published in 2003 showed that some 15,000 people were directly
employed in the tourism sector especially in the Okavango Delta and the Chobe
regions where most of the tourist facilities were located. Just like in Tanzania, most
of those employed in the tourism industry were in low ranking and unskilled jobs with
very low wages (Mbaiwa, 2005a). The WTTC estimated that in 2008, 25,000 direct
industry jobs representing 4.4% of total employment or 60,000 direct and indirect
jobs representing 10.7% of total employment in Botswana were generated by the
tourism industry; and by 2018, the travel and tourism economy of Botswana will grow
by an additional 3.0% accounting for 80,000 jobs in the country (WTTC, 2008c;
Mbaiwa, 2005a; Mintel Report, 2005).

3.2.5 Hotel and accommodation facilities

Hotels and accommodation facilities play an important role in tourism development.
Considering the fact that most holiday tourists to Africa are from Europe or the U.S.A.,
it is very important for the accommodation facilities to be constructed to meet
western standards.

Movements within the tourism industry are also indicated by the number of bed units
and the hotel occupancy rates. The data from the three sample countries suggests
an almost constant rate of hotel occupation with Tanzania having the highest
occupancy rates at almost 50% annually while that of Botswana has been steadily
increasing since 2001. In addition, the number of bed places in all three countries
has been steadily increasing indicating that there is demand for more sleeping

spaces by the tourists especially during the peak seasons (Figure 3.7a, 3.7b).
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Figure 3.7a: Hotel occupancy rate (in %), 2000 - 2006.
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‘D Botswana 45.9 24.6 241 30.5 35.5 415 0
B Senegal 35.4 37.7 38.6 371 34 34.4 34.8
O United Rep. of Tanzania 54.2 58.6 51 47 47 48 0

Source: UNWTO, 2007a; 2009

Figure 3.7b: Number of bed places (units in ‘000) 2000-2006.
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Source: UNWTO, 2007a; 2009

Due to the fact that diaspora and beach tourism are the principal forms of tourism
practised in Senegal, the main accommodation infrastructures and hotel complexes

are concentrated around Dakar where most of these points of interest are located.
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These are on the 660 km? stretch of land called the Petite Céte between Dakar and
Joal and in the nearby Sali resort complex, as well as in the Casamance region in the
south on the area centred on Mbour. Most of the hotel complexes here are owned by
French transnational hotel chains, and the top management in these hotels is made
up mostly of expatriates. The transnational hotel chains were encouraged to
construct in Senegal by the government which introduced a Tourism Code containing
incentives for investment in addition to those in the Investment Code. The effect of
these incentives can be clearly seen in the number of bed units which have almost
doubled from 17,586 in 2000 to 31,229 in 2006 (Figure 3.7b). Other forms of
accommodations like the campements exist in villages where village tourism is
practised. These are houses built using traditional building materials, techniques and
styles. They contain very basic furniture and the meals are cooked in the village in
traditional style (Diagne, 2004; Buckley, 2003; WTO, 2007a).

Latest figures show that there has been rapid growth in the accommodation
infrastructure in Tanzania after the demise of socialism in 1990. Before then, there
were only fiffteen government owned and managed hotels and any foreign
investments in tourism was discouraged, but the introduction of political reforms after
1990 and the liberalisation of the economy made it possible for many private and
foreign companies to begin investing in the country, thereby providing hotels of
international quality standards (Wade et al., 2001). Thus since 2000, there has been
the entrance of many small scale safari operations in the market as well as the
construction of a good number of high quality hotels leading to a remarkable increase
in the number of rooms and bed units from 17 303 in 2000 to 55 562 units in 2005
even though the majority are foreign owned and managed (Figure 3.7b). For the past
five years, occupancy rates in Tanzanian tourist accommodation establishments
have been hovering around 50% which is one of the highest in Africa. In 2005 the
occupancy rate stood at 48%, a far cry from the peak period of 2000 when the
occupancy rate was 54.2% but this was still better than 2004 when the occupancy
rate was 47% (Figure 3.7a).

In Botswana and Tanzania where safari tourism is one of the principal forms of
tourism, exclusive lodges and camps are the main form of accommodation near the
national parks and reserves while large hotels can only be found in the major cities of
Gaborone (Botswana), and Dar es Salaam, Arusha and the island of Zanzibar
(Tanzania) where large resort hotels were built throughout the 1990s, mostly on the

east coast (Gossling and Schulz, 2005).
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Botswana’s tourism policy of 1990 which emphasised the promotion of high-cost low-
volume tourism has led to the development of an exclusive up-market (enclave)
tourism product in most parts of the country especially in the Okavango Delta. The
main visitors are wealthy tourists from the United States and Western Europe. The
number of new accommodation infrastructure has been steadily rising from 4700 bed
places in 2000 to 7800 in 2004 (Figure 3.7b). In addition, the hotel occupancy rate
which was above 45% in 2000 but dropped steeply after September 11 2001 is
gradually being approached. In 2003 demand for accommodation was already on the
rise and by 2005 demand by international tourists for accommodation in peak season
was outstripping supply by around 20% (according to industry estimates), with no
rooms in camps where occupancy was generally high. Annual occupancy rate for
rooms stood at 41% in 2005 and the occupancy rate for beds had also risen from
19% in 2001 to 36% in 2005 (Figures 3.7a and 3.7b; Mbaiwa, 2005b; WTO, 20073;
WTTC, 2007). It should be noted that more than half the tourists to Botswana do not
stay in commercial accommodation, with 51% living at the homes of friends or
relatives and hotels accounting for just 21% of room nights spent by tourists, 8%
lodge in lodges and safari camps and the remainder stay in private camp sites or
rented private accommodation (WTTC, 2007). Worthy of note is also the fact that just
like in Senegal, more than half of the entire tourist accommodation infrastructure in
Botswana is owned by foreigners resulting in serious leakages to the economy
(Mbaiwa, 2005a and 2005b).

3.2.6 Evolution of tourism legislation during the last decades

3.2.6.1 Senegal

Together with the World Bank, a regional Tourist Development Plan was drafted in
1972 covering the Casamance, the Fleuve and the Petite Cote regions in order to
bring some form of control to the haphazard and uncontrolled development of beach
front areas prior to this period.

e A special investment code which offered various incentives (e.g. cheap land,
low-interests loans and tax rebates) to potential tourism investors was also
instituted in 1972 with the aim of promoting regional development and
facilitating decentralisation.

e This was followed in 1975, with the creation by the Senegalese government
of the Société d'aménagement de la petite cbéte (SAPCO) to help in the
systematic promotion of Senegal as a tourism destination and coordinate the

development of the Petite Cote project (Diagne, 2004).
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It is worth mentioning that most of the tourism legislation enacted in the 1970s was
primarily geared towards profit maximisation. Little concern was paid towards the
negative impacts of tourism development on the environment (Diagne, 2004).

e Since 2000, the tourism development strategy has been revised as part of the
formulation of the Poverty Reduction Strategy Paper (PRSP), finalized in
2002. The objectives of the revised development strategy are to build on what
has already been achieved (renewal of the infrastructure) and to expand
tourism potential, as well as to raise involvement by Senegalese citizens in
operating this sector so as to increase the positive impact on jobs and pay.
Senegal hopes to attract 500,000 tourists a year over the next five years
(Government of Senegal, 2002).

o A new Tourism Code containing incentives for investment in addition to those
in the Investment Code was introduced by the government in 2003. Stated in
this code is the Senegalese government’s determination to continue to build
new sites, actively promote tourism to Senegal in Europe, adopt an air
transport policy that is more conducive to tourism development and fight
insecurity thereby guaranteeing tourists healthier and more secure
environments which are some of the problems faced by the tourist industry in
the country (WTO, 2003b).

3.2.6.2. Tanzania

Unlike Senegal, which as far back as 1971 saw the need to place tourism as one of
its key developmental goals, Tanzania also discovered the importance of tourism to
the country’s economy immediately after independence but the lack of resources to
develop the industry, limited and lumpy investments, mismanagement of the existing
infrastructure and its shift in the 1970s towards socialism discouraged foreign
capitalist investments and contributed in slowing the development of tourism (Curry,
1990). Tourism became a major focal point with substantial investments being made
only after the early 1990s with the demise of the socialist state. However a good
number major tourism legislation date back to the 1960s and 1970s even though
many only started being practically implemented after 1990. These include:

o The Hotel Act of 1963 which provided for the creation of a hotel board to be in
charge of licensing, classifying and inspecting hotels as well as creating and
enforcing industry standards. Lack of sufficient funds and socialist inefficiency
made it impossible for the board to be created;

e The Tourist Agents (Licensing) Act was instituted in 1969 and has survived till

date. It provides the legal framework for the licensing of tourist agents and
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outfitters and stipulates levies and fees paid by ouffitters and trophy hunters
(Baker, 1997);

The Hotel Levy Act instituted in 1972 which stated that hotels had to pay a
levy to the state on the accommodation and food charges received from
guests;

The Tanzania National Tourist Board Act of 1992 which stipulated the
creation of Tanzania Tourist Board. Part of its responsibilities was to ensure
funding for research and developmental projects in tourism but this has not
been the case as budgetary constraints have always been a problem (Wade
et al., 2001);

The Policy and Management Plan for Tourist Hunting which includes the
Wildlife Policy formulated in 1998 describing the development of Wildlife
Management Areas (WMAs) which are managed by local communities and
demands that the outfitters contribute to the development of the communities
where they have concessions (Baldus and Cauldwell, 2004);

The Tanzania National Parks Authority (TANAPA) which is the management
authority for Tanzania’s national parks and an important player in the tourism
sector. TANAPA is directly responsible for the control, management,
administration and maintenance of all national parks and conservation areas
(Mintel Report, 2007b).

3.2.6.2 Botswana

As from the 1980s but more in the 1990s, the government of Botswana began

implementing policies and legislation towards ensuring both environmental

sustainability and active stakeholder participation after having realised the enormous

potential of the tourism industry as a tool for socio-economic development. Some of

the main policies and legislation instituted included:

The Wildlife Conservation Policy implemented in 1986 which prescribed the
utilization of wildlife resources of Botswana on a sustainable basis;

The Botswana Tourism Policy in 1990 aimed at providing “local communities
with direct and indirect benefits from tourism activities...” thereby encouraging
the local communities to appreciate the value not only of wildlife and the need
for conservation but to actively participate in other wildlife based industries
including tourism for their own socio-economic advancement especially in the
rural areas (Government of Botswana, 1990, p.6; Kaynak and Marandu,
2006).
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e The Wildlife Conservation and National Parks Act of 1992 governing the
protection and sustainable utilisation of wildlife, making provisions for
protected areas, clearly defining landholders and stipulating their privileges;

e The Tourist Act, 1992 and Tourism Regulations, 1996 authorising the
Tourism Industry Licensing Board to licence, grade, and regulate tourism
facilities;

e The Tourism Industry Training Fund Order, 1996, which was aimed at
improving the skills of tourism employees;

e A Tourism Master Plan instituted in 2000 which shifted the emphasis from
‘low-volume, high-cost’ to ‘modified high-volume, mixed-price’ tourist
development.

e A National Ecotourism Strategy implemented in March 2002 which replaced
the Tourism Master Plan of 2000. The goal was to support and encourage
product diversification, active and profitable community involvement in the
tourism industry through Community Based Natural Resources Management
(CBNRM), as well as help in enhancing the image of Botswana abroad,
generate resources for conservation while at the same time minimising the
negative socio-cultural and environmental impacts among others (Mbaiwa et
al., 2002; Mbaiwa, 2003b; Mbaiwa, 2005a; Botswana Tourism Board, 2007);

e The National Ecotourism Strategy (NES 2002) which directly invited and
supported the communities to venture into ecotourism through the
development of Community Based Tourism (CBT)' projects built on the
ideals of the CBNRM;

e The Botswana Tourism Board (BTB) established in 2003 with the
responsibility of managing and overseeing all the operational functions of the
tourism sector including marketing, investment promotion and grading of
tourism, as well as a Tourism Development Fund to provide technical and
financial support to community and citizen-owned projects (UNWTO-
Botswana 2000; WTO, 2002b).

16 Community Based Tourism can be described as “tourism initiatives that are owned by one or more communities as
joint venture partnerships with the private sector with equitable community participation, as a means of using natural
resources in a sustainable manner to improve their standard of living in an economic and viable way” (Department of

Tourism of Botswana, 2007).
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3.3 Summary and conclusion

Various socio-cultural, historical and geo-political factors (from slavery through
colonialism to floral and faunal distribution as well as climatic conditions and the legal
political economy in West, Central, South and East Africa) have all contributed in one
way or another to the growth of the different varieties of tourism in the different
regions and countries examined where apart from the Central African sub-region, the
tourism industry has become a very important contributor to the GDP as well as an
increasingly important avenue for employment. This success has been spurred by
the recognition of the increasingly important role played by tourism nowadays and
the resultant importance placed on the industry by the various governments of these
countries on tourism. This has led to the passage, updating and implementation of
legislation, policies and better management institutions during the last three decades
favourable for sustainable tourism growth. The effects of these policies were clearly
visible in the analysis of both the primary and secondary tourism indicators of
Senegal, Tanzania and Botswana. How Cameroon in particular, which is the main
focus of this research has fared in terms of sustainable tourism development and

management will be the subject of analysis in the subsequent chapter.

92



4. Overview of tourism development and management in

Cameroon

Introduction

4.1 Location, geography and peoples

4.2 Tourism evolution in Cameroon from 16th Century to
independence (1960)

4.3 Cultural and natural biodiversity

4.4 The evolution of tourism in Cameroon since 1960

4.5 Types of

tourism practised

4.6 Summary and conclusion

93




Introduction

This chapter examines the evolution of the tourism industry in Cameroon from pre-
colonial through the colonial period to the present as well as its tourism resources. In
this respect, the achievements of the various colonial powers during their period of
administration and the impact of these trans-national and multicultural encounters will
be examined and documented. An overview of the country will also be made and an
inventory of existing and potential natural and cultural tourism resources and tourist
regions of the country will be done. Emphasis in the second part of this chapter is
placed on the evolution of the tourism industry in Cameroon after independence in
1960, but most especially since 2000. In order to get a clear picture of the present
state of Cameroon’s tourism industry (in relation to the other countries previously
examined), available data on primary and secondary tourism indicators from 2000 —
2007 will be analysed to see the direction of growth, decline or stagnation of the

Cameroon’s tourism industry.

4.1 Location, geography and peoples

Cameroon has always been described as “all of Africa in one country” because of its
geographical, cultural and natural biodiversity. Located at the crossroads between
West and Central Africa with English and French as the official languages,
Cameroon has a total surface area of 475 442 km? and had a population of about
19.4 million inhabitants in January 2010. In 2005, the literacy rate was estimated at
81.1 percent, making it one of the highest in the African continent (NIS, 2005; BBC,
2008c; Lukong, 2010).

It is bound by Equatorial Guinea to the southwest, Gabon to the south, Congo to the
southeast, the Central African Republic to the east, Chad to the northeast, Nigeria to
the northwest and the Gulf of Guinea to the southwest. Cameroon can be divided
into four topographical zones thus:

e A low coastal plain in the south opening into the Atlantic Ocean which has
equatorial rain forests and swamp lands as its main characteristics;

e a savannah covered plateau near its centre known as the Adamaoua Plateau
that stretches through the North West and Western Regions (where it is
known as the Grassfield) into south eastern Nigeria;

e a mountainous area in the west which is covered in forests and has an active
volcano, the Mount Cameroon (the highest mountain in West and Central

Africa at 4,095m) in the south western part;
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e a rolling sub arid savannah or sahelian vegetation in the northern region
which is drained by the Bénoué and Kébi Rivers that flow through into the
Niger River basin in Nigeria as well as the Logone and Chari Rivers which
flow into the Lake Chad Basin. The other principal rivers in the south are the
Wouri, Sanaga, Dibamba, Nyong and Ntem which all drain into the Atlantic
Ocean as well as the Ngoko River which joins the Sangha River in the east of
the country and flows into the Congo River Basin (Benneh, 2008; Neba, 1987;
Ngwa, 1978).

Map 4.1: Physical map of Cameroon
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Source: www.maps.com, 2010

Cameroon has a tropical climate which varies from equatorial in the south to semi-
arid or sahelian in the north. The sahelian climate in the north has a wet season
between April and September while the rest of the year is dry. Average annual
precipitation for this region is between 1,000 and 1,750 mm. The equatorial south
has two wet seasons and two dry seasons with one wet season between March and
June and the great wet season between August and November while one short dry
season is between July and August and the great dry season is from November to

March. Average temperature range varies in each part of the country. In the capital
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Yaoundé for example, temperature ranges are from 18°C to 29°C (64°F to 84°F) with
an average annual precipitation of 4,030mm. The western part of the country (i.e.
from the River Sanaga in the Littoral Region right up to the North West Region) just
like the north has just two seasons, the short dry season being suppressed by the
pseudo-tropical climate brought about by the Guinean monsoon. However, unlike the
northern region, the wet season is longer starting in March and ending around the
middle of November, while the remainder of the year is dry (Molua and Lambi, 2007).
Though three main linguistic groups are identified in Cameroon; the Bantu-speaking
peoples of the south, the Sudanic speaking peoples of the north and the semi-Bantu
speaking peoples in the west, Cameroon's ethnic composition is varied and diverse
with more than 250 distinct ethnic groups speaking more than 270 languages making
it one of the countries in the world with the highest number of ethnicities and spoken
languages (Paden and Soya, 1970; Benneh, 2008). The principal ethnic groups
consist of the Cameroon Highlanders who account for 31% of the population, the
Equatorial Bantu for 19%, the Kirdi for 11%, the Fulani for 10%, the North-western
Bantu for 8% and the Nigritic for 7%, other African groups make up 13%, and non-
African less than 1% of the population (Benneh, 2008; Paden and Soya, 1970).

As concerns religion, around 25% of the population follow local native tribal beliefs
while Christians account for 53% and 22% are Muslims, especially in the northern
part of Cameroon where most of the population was converted to Islam in the 17"
and 18" centuries (Neba, 1987; Ngwa, 1978).
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Map 4.2: Political map of Cameroon

(Source: www.mapsofworld.com, 1992)
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4.2 Tourism evolution in Cameroon from 16" Century to

independence (1960)

This section examines the evolution of tourism in Cameroon from the 16™ Century to
right up till independence, starting with the trade in slaves and other raw materials
through organised scientific, ethnographic collections and military expeditions by
explorers and colonialists, to the development and trade in specialised arts and crafts

in some regions.

4.2.1 The pre-colonial period and the slave trade

Present day Cameroon, according to archaeological reports, has been inhabited
since prehistoric times, evidence of which can be found in the grottos of the
prehistoric sites located in the Makabai Mountains near Maroua in the north of the
country. The first recorded mention of Cameroon was done by the Carthaginian
sailor Hanno sometime around the 5" Century BC when he is said to have witnessed
the eruption of Mount Cameroon which he described as the “chariot of the gods”
(Hart, 1926). The original inhabitants of Cameroon are however the traditionally
nomadic, culture-rich but continuously marginalised Baka Pygmies who today live in
swathes of the equatorial forests in the southern and eastern parts of Cameroon as
well as in Gabon and Congo (Campagnoli, 2005; Keane, 2008).

It is known that the Sao people coming from the north settled around the Lake Chad
area in the north of Cameroon sometime around the 5" Century AD. Here a
flourishing civilisation developed reaching its peak around the 12" to the 15" Century
A.D., with craftsmen making use of both the ‘burnt-earth’ techniques for producing
terracotta sculptures and artefacts as well as using smelting techniques for producing
bronze and copper artefacts. The relics of this civilisation can be found nowadays in
jars, masks, statues, money and items of jewellery (bracelets and pendants)
produced during this period (ICOM, 2000; Lebeuf and Lebeuf, 1977). The decline of
the Sao civilisation started sometime in the 14™ Century when they were attacked
and defeated by the Karnemboa (Kotoko State) who were also later defeated and
incorporated into the neighbouring Bornu Empire that had risen to prominence in the
19" Century and converted to Islam. The surviving Sao tribes were forced to
withdraw and take refuge in the mountainous terrain of northern Cameroon and
round the Lake Chad area where many relics of this once prosperous civilisation
have been discovered by archaeologists (Lebeuf and Lebeuf, 1977; Mveng, 1963;
Njeuma, 1989).
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In the 14™ Century, the Fangs settled in the Centre and South of Cameroon followed
by the first Bantu and semi-Bantu groups (Bakaka, Bamilekes, Banens, Bassa,
Ewondo and Tikar) who are reported to have settled in Cameroon and Central Africa
sometime in the 15™ Century on the central plains of the River Sanaga as well as on
the Adamaoua and western high plateau in the West and North West Regions (Ngoh,
1987; Mveng, 1963).

Between the 15" and 17" Century, various groups settled in Cameroon coming in
from various angles. Sudanese tribes (e.g. Massa and Toupouri) and the
stockbreeding Peuhls and Fulbes migrated from Abyssinia and eastern Sudan
through Mali, Senegal and Nigeria and finally settled in the north of Cameroon and
intermarried with the existing tribes (Ngoh, 1987; Mveng, 1963).

However, in recent times, modern day Cameroon is said to have been ‘discovered’
by Portuguese explorers led by Fernao Do Poo who first landed on the island of
Bioko in 1472 (Bouchaud, 1946). On sailing up the Wouri River, the sailors are said
to have been amazed by the number of prawns found in the river that they decided to
name it Rio dos Cameroes (river of prawns) (Mveng, 1963). This name was
eventually translated into Camerones by the Spaniards, Kamerun by the Germans
and Cameroon by the English (Ardener, 2003).

Even though the Portuguese were the first to arrive on the coasts of Cameroon, they
were mainly interested in trading with the local coastal tribes especially the Dualas.
The harsh climate coupled with the hostility of some of the native tribes did not permit
any exploration of the interior until later (Austen and Derrick, 1999; Ngoh, 1987).
Initially, the trade which was mostly in the form of barter saw Portuguese rum, glass
beads and receptacles, cloth, copper and salt being exchanged for ivory, pepper,
rubber, palm oil and other tropical goods. However, with the popularisation of the
trans-Atlantic slave trade at the start of the 16™ Century right up to its abolition in the
1850s, the trade in African slaves eventually came to supersede the trade in all the
other commodities (Rawley and Behrendt, 2005; Behrendt, 2003; Richardson, 2001;
Rowlands, 1998).

The Slave Trade in Central Africa was spearheaded by the Portuguese and Dutch
who had lost their sphere of influence in West Africa where it had initially been
concentrated. They spread eastwards thereby opening up new markets and sources
for raw materials along the Central African coast right down to Cabinda in Angola
which eventually became one of the main slaving ports in the 17" and 18" Centuries
(Rawley and Behrendt 2005; Lovejoy, 2000).

Before the start of the trans-Atlantic slave trade, slavery was already being practised

in most parts of Cameroon in the forest regions of the South West Region and in the
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Adamoua Region of north Cameroon. However, slaves during this period were
mostly intertribal war captives who were sold to other influential kingdoms like the
Bamoun where they worked on the farms and in household chores (Weiss, 2000;
Eckert, 1999; Njeuma, 1989; Mveng, 1963). The arrival of the Europeans and their
demand for slaves among other goods helped to fuel the trade between the central
Grassfield and the Atlantic coast. Thus raiding expeditions by powerful tribes to
weaker villages became frequent during which villagers were captured and sold as
slaves to European vessels (Fomin and Ngoh, 1998).

However, unlike in West Africa, there are very few physical or permanent vestiges of
slavery that can be seen in Cameroon and other Central African countries nowadays
because the European slave traders preferred to use only the islands of Sao Tome
and Principe (where European owned plantations already existed) as their main
entrepot for slaves from the sub-region (Miers and Klein, 1999; Mveng, 1963).
Memories of the Slave Trade in this region can only be found in written records such
as the Du Bois dataset and an extensive body of oral tradition (stories) from this
period that has passed down from one generation to the other (Austen and Derrick,
1999; Austen, 2001).

With the abolition of the official Slave Trade, starting from 1834 in Britain, European
traders who had previously avoided settling and going into the interior of Central
Africa and Cameroon in particular began expanding and intensifying trade in other
commodities such as palm oil, rubber and ivory. This was accelerated after the
introduction of Christianity to the coastal region by Joseph Merrick and other ex-
slaves from Jamaica in 1814. The result was the formation of the first permanent
European settlements three decades later in Douala and Limbe (formerly Victoria) by
the English engineer and Baptist missionary Alfred Saker in 1845 and 1858
respectively (Messina and Slageren, 2005; Weber, 1993; Joseph, 1980). However,
due to the fact that Britain at this time was more concerned about strengthening its
grip on the newly acquired East and West African territories, it was slow to take
action concerning Cameroon and on July 12 1884, Gustav Nachtigal on behalf of the
German Kaiser (Wilhelm I1) signed a treaty with the chiefs of Douala making the area
(initially around the Wouri River) a German protectorate in return for trade
advantages and paving the way for the exploration of the interior (Fanso, 1989; Ngoh,
1987; DelLorme et al.,, 1986; Austen, 1983). The Germans were thus the first real

foreign explorers/tourists to Cameroon.
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4.2.2 Colonialism 1884 — 1960

4.2.2.1 Cameroon under German administration (1884-1919)

With the formal annexation of Cameroon by Germany in 1884, serious exploration of
Cameroon’s interior commenced. Even though the Douala tribes along the coastal
region peacefully welcomed the Germans, other powerful and warring tribes in the
interior were not very happy with this arrangement leading to punitive expeditions
and wars being undertaken by the Germans against these rebellious tribes all
through the period of German colonisation (1884 — 1919). Many causes have been
attributed to the wars between the natives and the Germans, but the most important
seemed to have been the attempt by the natives to protect their inland trade
monopolies and middle men status from the Germans, while the powerful hinterland
tribes were trying to protect their independence and hegemony over other tribes
(Quinn, 1989).

In the Grassland region where the colonial administration was not very welcome,
punitive expeditions and wars in which the Germans were often successful (due to
their superior fire power and help from weaker tribes) were undertaken against the
tradition and culture-rich Bangwa, Bafut, Mankon, Kom and Nso fondoms'” between
1901 and 1906. These fondoms were eventually defeated after serious resistance,
their palaces pillaged and all important artefacts looted as war booty. The defeated
chiefs were forced to swear allegiance to the colonial occupier, pay reparations and
supply labourers for road construction and work in newly opened plantations on the
foot of Mount Cameroon (Kimbu, 2005; Chilver and Rdschenthaler, 2002; Ngoh,
1987; Geary, 1983; Chilver and Kabery, 1960; Wright, 1901). German administration
of Cameroon came to an end in 1919 when she was dispossessed of all her

overseas colonial dominions including Cameroon after defeat in the First World War.

4.2.2.2 Cameroon under English and French mandate/trusteeship (1919 - 1960)
At the end of the First World War in 1919, Germany was forced to relinquish all her

colonies to the newly created League of Nations which then handed them over to the

victorious powers (Britain, France and the U.S.A). Cameroon was partitioned

" A fondom is the territory over which the principal traditional rulers of the major Grassfield tribes of
Cameroon rule. The rulers of largest Grassfield tribes are called fons. During the colonial period, the
dominion of a fon usually covered many villages some of which had been subjugated through wars.
These villages were in turn ruled by vassals appointed by the fon and loyal to him. They usually paid an
annual tribute to the fon especially at the end of the harvesting season (usually between August and

September) and also supplied soldiers during warring campaigns against other tribes.
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between Britain and France, Britain gaining control of the western part of Cameroon
(about a third of the total territory) and France controlling the rest. The Cameroons
was then administered first as mandated territories of the League of Nations between
1922 and 1945 and later as trust territories of the United Nations Organisation from
1946 till both territories were granted independence in 1960 and reunited in October
1961 (Fanso, 1999; Ngoh, 1987; Mveng, 1963).

The British and the French did not have the fervour, ardour and candour which the
Germans had adopted in developing Cameroon. Unlike the Germans who had seen
Cameroon as the base for opening up a new African empire linking up their west and
east African territories, the new colonial masters, however, invested very little in
developing the resources because Cameroon was just a mandated territory of the
League of Nations and not a colony. They simply took over and used most of the
infrastructure left by the Germans whose traders were left to carry on work in
commerce and indu